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This compilation of EPIC abstracts dealing with trade 
is the sixth in a series that identifies research and instructional 
materials in selected occupational clusters. Fifty-seven documents 
were identified by means of computer searches of "Research in 
Education" from 1967 to December 1972- Instructions on how to use 
ERIC reference products are included. Intended for use in career 
education curriculum development, these abstracts include lists of 
descriptors, identifiers, and other pertinent information about 
documents in the occupational cluster dealing with trade. This 
document is related to 14 other cluster groupings, available as VT 
013 790-VT 018 793, VT 018 897, and VT 018 899-VT 018 907 in this 
issue. (AG) 
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MISSION OF THE CENTER 



The Center for Vocational and Technical Education is 
an independent unit on The Ohio State University campus. 
It serves a catalytic role in establishing consortia to 
focus on relevant problems in vocational and technical 
education. The Center is comprehensive in its connatmeni 
and responsibility, multidisciplinary in its approach and 
interinstitutional in its program. 

The Center's mission is to strengthen the capacity of 
state educational systems to provide effective occupational 
education programs consistent with the individual needs and 
manpower requirements by: 

. Conducting research and development to fill voids 
in existing knowledge and to develop methods for 
applying knowledge. 

. Programmatic focus on 5tate leadership development, 
vocational teacher education, curriculum, vocational 
choice and adjustment. 

. Stimulating and strengthening the capacity of other 
agencies and institutions to create durable solutions 
to significant problems. 

. Providing a national information storage, retrieval 
and dissemination system for vocational and technical 
education through the affiUated ERIC Clearinghouse. 



This publication was prepared pursuant to a contract with the National 
Institute of Education, U.S. Department of Health, Education and 
Welfare. Contractors undertaking such projects under Government 
sponsorship are encouraged to express freely their judgment in 
professional and technical matters. Points of view or opinions do 
not, therefore, necessarily represent official National Institute 
of Education position or policy. 



PREFACE 



Finding and using relevant information frequently is a major task 
for curriculum specialists, teachers, administrators and students. The 
Center for Vocational and Technical Education is dedicated to making useful 
and vital information accessible so that it may be used to improve school 
practices. 

The Center has assembled, under one cover, research materials and 
instructional materials related to the Trade (Marketing) occupational 
cluster. The materials included in this compilation, in the form of 
abstracts, are selections frcxn Research in Education (RIE) from 1967 to 
February, 1973. 

Other compilations of abstracts in the occupational cluster series, 
of which this is a part, include the areas of arts and humanities, 
construction, government, transportation, communication, finance, education, 
health, velfare, recreation and entertainment, product services, personal 
services, natural resources, and man^'facturing. 

We are indebted to Allen B. Moore, project director. Supportive 
Information for the Comprehensive Career Education Model, and David H. 
Miller, Information Specialist who coordinated the ccxnpilation of this 
publication. 

We hope that this publication will prove valuable to you in your 
particular endeavor. 



Robert E. Taylor 
Director 

The Center for Vocational 
and Technical Education 



ii 



Trade (Marketing) Cluster 



INTRODUCTION 



This compilation of ERIC abstracts is the sixth in a series of 
publications which identify research and instructional materials deal- 
ing with selected occupational clusters. The 15 cluster areas included 
in the series have been identified by educational specialists as a 
means of suggesting a structure for career education curriculum develop- 
ment. 

Other cOTpilations of ERIC abstracts are available for the follow- 
ing cluster areas: 

. Natural Resources—available as VT Ol8 791 

• Construction (Construction Procesis) available as VT Ol8 792 
. Arts gmd Humanities- ^available as VT Ol8 790 

. Government (Administrative Body) available as VT 018 793 

. Transportation— available as VT 018 907 

. Communication — available as VT 018 897 

. Finance (Banking) available as VT 018 899 

. Education— available as VT OI8 900 

. Health—available as VT 018 901 

. Welfare— available as VT OI8 902 

. Personal (Human) Services — available as VT 018 903 

. Product Services— available as VT 018 901+ 

• Recreation €uid Entertainment—available as VT 018 905 
. Manufacturings-available as VT 018 906 
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Trade (Marketing) Cluster 



ihdex/retrieval terms 



This compilation of abstracts represents selected documents identi- 
fied from a search strategy which included the following ERIC terms: 

Retailing 
Marketing 
Salesmanship 
Sales Occupations 
Merchandising 
Whole seuLing 

Each ERIC document indexed by certain combinations of these terms 
resulted in a computer "hit". Each time a "hit" was registered, an 
abstract along with its complete bibliographic citation was printed. 
Each abstract included in the initial computer printout was screened for 
relevance by information specialists at The Center prior to the develop- 
ment of this compilation. For a detailed explanation of computer search- 
ing see VT Ol8 ERIC Instructional Package for Vocational Educators . 
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How to use ERIC Reference Products 



Each ERIC reference publication includes; 

1. Document Resume Section containing abstracts and bibliographic 
information 

2. Subject and Author Index Section 

Each resume presents information about a document's content its 
source and availability. Sample resumes on the following pages are 
explained in detail. 

The indexes help to locate the abstracts by page numbers and 
accession numbers. These indexes are: Subject Index, Author Index and 
Conversion of Document Number Index. Index terms used in the subject 
index are ERIC d-jcriptors. Each document has been assigned several of 
these descriptoi., therefore, each document title appears in the 
subject index several times. 

The full texts of documents are available from the original sources 
or from the ERIC Document Reproduction Service (EDRS) as microfiche or 
xerox reproductions. 



Pormat of 
Research in Education (RIE) 
Document Resme 
ED 039 3^9 



Clearinghouse Accession Number- 



ED Accession Number*. 



Title of Document- 



Institutional Source — The 
Organization Responsible 
for the "Report- ■ 



Availability of Doctimen 



Terms Under Which Document 
is Indexed in Subject Index 
(Only terms that are preceeded 
by an asterisk appear in The 
Subject Index) 



Abstract of Document*' 
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ED 039 349 VT 010 981 

From School to Work; A Pilot Study. 
New York State Education Dept.. Albany. Bu- 
reau of Guidance. 
Pub Date Aog 69 
Note— 25p. 

EDRS Price M^$0.25 HOSUS 

Descriptors— Community Involvement. •Employ- 
ment Problems, Employment Services. *Pilot 
Projects. School Role. •Vocational Adjostmcnt, 
♦ Vocational Development. Work Environment. 
•Youth Problems ] 
The problems which youth face in the transi- 
tion from school to work are complex and chai- 
Icnging. Such piublcm> li'^.^c been couwCp'.yaJiscd 
into a model which relates specific problems to 
dimensions of self and environment in three 
developmental stages: ( 1 ) prctransitional-the life 
period before an individual is activated to seeking 
his first full-time job. (2) transitional-marked by 
activalwn to seek firit full- time employment, oc- 
curring duriug grade 12 for about one-half of 
high school ^tudcnts. and (3) post-transitional-thc 
first job. Using this model, perceptions of the vo- 
cational development of New York youth were 
obtained from staff members in 40 schools. 27 
empIo)ers. and 1 4 new workers. Suggestions for 
programs, activities, and facilities are tabut.ited 
by problem area, and public factors are ranked 
by strength score. The strongest trasitionat needs 
were identified in areas of preparatory education 
and training, occupational information, sclf^ac- 
tualization. worker role, job placement, mobility, 
und occupational mobility. There was no attempt 
to investigate causative factors; however, some 
causal inferences are drawn. Recommendations 
are included. (CK) 
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DocuBient Ordering Instructions 



ir, docunenty cited in this compilation of abstracts are available 

in their full text. Availability is by one of the options listed below: 

1- ORIGINAL COPY FROM PUBLISHER OR SUPPLIER 

These documents have an availability listed in the resume 
Often such documents are not available by any other means! 



2. MICROFICHE AND H ARD COPY REPRnDTrrTSmw 

Documents with ED numbers are usually available individually 
on microfiche ($0.65 a title) or paper copy (xerox - $3.29^r 
100 pages or fraction thereof) from: -pj- per 

ERIC Document Reproduction Service (EDRS) 

P. 0. Drawer 0 

Bethesda, Maryland 2001U 

Orders must specify ED number. 
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ACCESS I CN number: 



CLCARlNGHCUSe ACCESSION NUMBER: 



af0123<53 



PUBL ICATION OME: 



WAY 70 



TITLE: 



MEPCHANDISF PRICING 



INSTRUCTHR ts MANUAL. 



descriptor: p aomini stpattvp personnel; audiovisual aids; bipl iographies: 
♦ business administration; case studies (education); *cnst f*=ffct i veness; course 
objectives; nistributlvp education; industry; instructional materials; lecture: 
library facilities: *managem6nt development; *?'anuals; ^'^erchanois ing; 
proffssional continuing education; research; stimuli; teaching guides? teachirg 
techniques; university extension 

EDRS price: EOPS PRICE MF-S0.65 HC-t3*29 

DESCRIPTIVE NOTE: 70P. 
ISSUE: RIFJUN72 

ABSTRACT: THE 20TH PUbL ICATION IN A SERIES OF SUPJECT PRESENTATIONS IN thF 

FIELD OF ADMINISTraTIVF manAGFMFNT FOR USE BY EDUCATORS ANO BUSINFSSMEN WHO 
TPACH MANAGEMENT COURSES IS PRESFNTCD. THESE PRESENTATIONS ARE I^!TE^•DFD TO BE 
PARTICULARLY USEFUL TO DISTRIBUTIVE EDUCATION IN THE SV.ALLFP COMMUNITY WHERE 
LIBRARY RESEARCH FACILITIES ARE LIMITED AND EQUIPMENT FOR THf- PUPDUCTION OF 
VISUAL MOS IS NOT READILY AVAILABLE. THE LECTURE IS OESIGN'^D TO B«= PPESENTEr> 
TO THF BUSINESSMAN IN NONTECHNICAL LANGUAGE. THE LESSON PLAN IS AN OUTLINE OF 
THE MATERIAL COVERED WHICH MAY BE USED AS A TEACHING GJIDE. THE PPESpNTATION 
MAY BF USED AS WRITTEN OR MODIFIED TO MFFT LOCAL NEEDS AND CON'OlTIONS. THF 
VISUAL AIDS ARE PHOTOGRAPHIC COPIES '^F THE SET OF VISUAL AIDS WHICH APE 
AVAILABLE FOR THIS TOPIC THESE VISUALS ARE 8- 8Y 10-lNCH COLPPFD 
TRANSPARENCIES PRFPAR5D FOR USF "^N OVERHEAD PROJECTORS. THF SUPPi Y DEPARTMENT 
CONTAINS MATERIALS WHICH MAY 3f t^FPPOnijCEO LOCALLY FOR OISTRIBUT'ON TO COURS^ 
"ARTIC IPANTS. CASES IN POINTS A^E SHORT ACTUAL SMALL-BUSINESS MANAGEMENT CASES 
WHICH MAY BE USED TO AUGMFNT THE PRESENTATION AND TO DFVELOP DISCUSSION. THF 
INCUBATOR CONTAINS IDEAS p OR STIMULATING FUFTHFR THOUGHT AND nlSCUSSION BY THF 
PARTICIPANTS. A BIBLincPAPHY AND LIST OF SMALL BUSINESS ADMU! I STR AT I ON FIFLD 
OFFICES ARE INCLUOEO. (CK) 

REPORT number: TOPlC-?0 

availability: 9 SUPERINTENDENT OF DOCUMENTS, U. S. GOVERNMENT PRINTING 
OFFICE, WASHINGTON, D. C. 20432 (CATALOG NO. SBA 1.24); SMALL BUSINESS 
ADMINISTRATION, WASHINGTON, 0. C. 20^16 (ON LOAN BASIS) 

INSTITUTION NAME: S^'ALL BUSINESS ADMINISTRATION, WASHINGTON, D.r, 



ACCESSICN NU^REP: FDOSQAaR 
CLFARINGHPUSS ACCESSIOM NU^^BF": aC0!23Q.? 
PUBLICATION DATE: APP 71 

TITLE: ^'ERCHA^JOISF COMRni. I V STR UCT OR • S MANUAL. 

OESCRIPTOR: «ADf-'I NIST ^AT IVE PPRSOMNFL: AUDIOVISUAL AIDS; RIf?L tnG'?AP>!l? S : 

♦BUSINESS ADMINISTRATinN; CASE STUDIES (EDUCATIPNJ; *C'^UPSt= Or.JFCTIVFS; 
DISTRIBUTIVE EDUCATIPN; INSTRUCTIONAL MATERIALS; LECTURE; LESSON PLANS; LIBRAPY 
FACILITIES; *MANAGEMENT. OFVFLnPMENT; MANAGEMENT EDUCATIO^': «MANUAIS; 
♦ MFRCHANPIS ING; PaOFFSSIONAL CONTINUIN") EDUCATION; RESEARCH; STIMULI; TEACHING 
TFCHNIOUES; UNIVERSITY EXTENSION 

rORS PRICE: EORS PRICE MF-$0.65 HC-^3.29 

DESCRIPTIVE NDTE: RIP, 

ISSUr: RIFJUN7? 

ABSTRACT: THE 21ST PUBLICATION IN A S^^PIFS 0^= SURJ'^CT P'^ ES^^HTAT I GNS IN THF 

FIFLn OF ADMINISTRATIVE MANAGEMENT FOP US': PY EnUCATHfiS AND 8USINFSSWFN WHO 
TEACH MANAGEMENT COURSPS IS PRFSENTED. THESt PRESENTATIONS ART INTFr'CFP T^ BE 
PAPTICUL/iRLY USEFUL TO DISTRIBUTIVE FOUCATION IN THE SM^Llcp COMMUNITY WHrPP 
LIBRARY RESEARCH FACILIT:fS ARS LIMITED AND EQUIPMENT FDR THE PRQOUCTIPN ^F 
VISUAL AIDS IS NOT READILY AVAILABLE. THfe LECTURE IS DESIGNED Tf) PE PRfcScNTED 
TO THE BUSINESSMAN IN NONTECHN! I C AL LANGUAGE. THE LESSON PLAN IS AN OUTLINE OF 
THE MATERIAL COVERED WHICH MAY BE USED AS A TEACHING GJIDf. THE PPESENTATIDN 
MAY BE USED AS WRITTEN OR MODIF.IED TO MEET LOCAL NEEDS AND CONDITIONS. TH^ 
VISUAL AIDS ARE PHOTOGRAPHIC COPIES qf y HE SET OF VISUAL AIDS WHICH ARE 
AVAILABLE FOR THIS TnPIC. THESE VISUALS- APE 8- BY 10-INCH COLORED 
TRANSPARENCIES PREPftPED FOR USE ON DVERHEAD PROJECTORS. THF SUPPLY OEPARTMFNT 
CONTAINS MATERIALS WHICH MAY BE REPROOUCFD LOCALLY FOR DISTRIBUTION TQ COURSE 
PARTICIPANTS. CASES IN POINT ARE SHORT ACTUAL SMALL-BUSINESS MANAGEMENT CASES 
WHICH MAY BE USED TO AUGMENT THE PRESENTATION AND TO DEVELOP DISCUSSION. THE 
INCUBATOP CONTAINS IDEAS FOR STIMULATING FURTHER THOUGHT AND DISCUSSION BY THF 
PARTICIPANTS. A BIBLIOGRAPHY AND LIST OF SMALL BUSINESS AOMI NISTRAT I C^. FlPLD 
OFFICES ARE INCLUDED. {CK\ 

REPORT NUFBFR: TOPIC-21 

AVAILABILITY: Z SUPERINTENDENT OF OOCUMENTSt U.S. GOVERNMENT PRINTING OFFICE, 
WASHINGTON, 0. C. 20A0? (1.2.0D); SMALL BUSINESS ADM I N I STP ATI 0^ , WASHINGTON, D, 
C. 20A16 (ON LOAN BASIS) 

INSTITUTION NAME: S^ALL 8JSINESS ADV ni STRAT ION , WASHINGTON, D.f. 



.ERIC, 



ACCESSION NUMBER: 



F0059477 



CLEARINGHOUSF ACCESSION NUMBER: 



AC012?58 



PUBLICATI C^l OATE: 



FEB 68 



TITLF: 



MARKETING RESEARCH. INSTRUCTOP'S MANUAL. 



DESCRIPTOR: " *ADM IM IST« AT IVE PPRSONNPL; AUDIOVISUAL AIDS; R I P L I Of^RA PHI FS ; 
BUSINESS ADMINISTRATION; CAS= STUOl'^S (FOUCATinN); COURSF CONTFNT; PISTRBUTIVF 
EDUCATION; EDUCATIONAL PROGRAMS; INDUSTRY; INSTRUCTIONAL MATERIALS; LPCTURE; 
LESSON PLANS; ^MANAGEMENT EDUCATION; MA"\JUALS; *MARK = TI\'G; PARTICIPANT 
CHARACTERISTICS; ^PPOFESSI ONAL CONTINUING EDUCATION; *T'=ACHING GUIDES; 
UNIVERSITY EXTENSION 

EDRS PRICE: EDRS OPICE MF-tO.65 HC-t3.29 

DESCRIPTIVE NOTE: 90P. 

ISSUE: RIEJUN72 

ABSTRACT: PRf-PAPED FOR THE ADMINISTRATIVE MANAGEMENT COURSE PROGRAM, THIS 

INSTRUCTOR'S MANUAL WAS DEVELOPED TO SERVE SMALL-8USINFSS MANAGEMENT NEEDS. THF 
SECTIONS OF THE MANUAL ARF AS FOLLOWS: (1) LESSON PLAN — AN OUTLINE OF MATERIAL 
COVERED, WHICH MAY BE USED AS A TEACHING GUIDE, PRESENTED IN TWC COLUMNS: THE 
PRESENTATION, AND A STEP-PY-STEP INDICATION OP PROCEDURP; (2) THE 
PRESENTATIOM — A SUBJECT PRESENTATION; (3) THE VISUAL AIDS —PHOTOGRAPHIC COPIES 
OF THE SET OF VISUAL AIDS WHICH ARE AVAILABLE FOR THIS TOPIC; (4) the SUPPLY 
DEPARTMENT — MATERIALS THAT MAY BE REPRODUCED LOCALLY PQR DISTRIBUTION TO COURSE 
PARTICIPANTS; 15) CASES IN POINT — SHORT ACTUAL SMALL-BUSINESS MANAGEMENT CASES 
THAT MAY BE USED TO AUGMENT T4E PRESENTATION AND TO DEVELOP DISCUSSION, OR AS 
THE BASIS FOR A SECOND SESSIONJ; (6) THE INCUBATOR — IDEAS F0«^ STIMULATING 
FURTHER THOUGHT AND DISCUSSION BY THE PARTICIPANTS. A< BIBLIOGRAPHY IS 
PROVIDED, AND FIELD OFFICES OF THE SMALL BUSINESS ADMINISTRATION APE LISTED. 
(OP) 

REPORT NUMBER: TCpIC-17 

AVAILABILITY: Y SUPERINTENDENT OF DOCUMENTS, U.S. GOVERNMENT PRINTING OPFCF, 
WASHINGTON, 0, C. 20A02 (SI. 50); SMALL 'BUSINESS ADMINISTRATION, WASHINGTON, 0. 
C. ?0A16 {ON LOAN BASIS) 

INSTITUTION NAME: SMALL BUSINESS ADMINISTRATION, WASHINGTON, D.r, 



ACCESSION NUMRFR: 



E(:0'5947? 



CLEAo INGHOUSC ACCFSSIOW NUMBER: AC012345 
OUBLICATICN DATE: *.UG 71 

TITLE: GUIPF TO F5EDFRAL COMSUMFR SE=?VlCeS. 

OcSCRIPTOR: AGRICULTURE; CHILD OEVELCPVENT; CO^i SFRVATION (CCNCFOT); 

♦CONSUMER ECONOMICS; CREDIT (FINANCE); ENVIRONMENTAL CRITERIA; EXTENSIOM 

eoucatiom; *feoeral govfrnment; fooo SERVICE; *Guioes; mapkftin'g; mfdtcal 

SERVICES; fJUTRITION; REHA6IL ITAT 10>l; RUi?AL DEVEL OPV!ENT; SOCIAL SERVIfFS 
FORS price: EORS PRICE MF-$0.65 HC-S6.5«^ 

DESCRIPTIVE NOTE: 157P. 
TSSUF: RIEJUN'72 

ABSTRACT: THIS PUBLICATIOV LISTS THE CONSUMER SERVICES OF EVERY FEDERAL 

AGFNCY "R BUREAU THAT IS EITHER DIRECTLY OF INDIRECTLY CnNC=PNED WITH fHNSUWF 
ISSUES. SERVICES COVERED INCLJDF AGRICULTURAL RESEARCH SERVICE, CONSUf-'FR AND 
MARKETING SERVICE, EXTENSION SERVICE, FOOD AND NUTRITIOM SFDviCE, PURAL 
DEVELOPMENT AND CONSERVATION, FARM CPFOIT, ENVIRONMENTAL P«^OTECTION, HOMF 
LOANS, CHILD DEVELOPMENT, SOCIAL AND REHABILITATION SE^VICF, AND MEDICAL 
SERVICES. <AUTHOR/CK) 



INSTITUTION .NAME: 



OFFICE OF CrNSUMER AFFAIRS, WASHINGTON, D.C. 
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ACCeSSI'^M NUMBER: F':057305 
CLFARIMGHnuS= ACCESSION NUMBE»: AC012151 
PUBLICATION OATE: 71 

TITLE: TRAINlNr, PETAR f4-N!AGERS — A SYMPOSIUM. 

PERSONAL AUTHOR: HURL=Y, P. G., ED. 

DESCRIPTOR: ADMINISTRATIVE PERSONNEL; CGUPSF C3NTFNJT; CUPRICUlUf GUIDES; 

♦ DISTRIBUTIVE EOUCATinN; *cxTENSinN EOUCATICN; "INDUSTRY; *mANAGE.^FNT 
EDUCATION; *0N THC jnp TRArsI^IG; PRDPESSIONAL pERSHNNEL; RETAILIN-'G; SEMINARS; 
TRAINING TFCHf^IOUES; WHITE COLLAR OCCUPATIONS 

IDENTIFIER: ENGLAND 

EORS PRICE: DOCUMENT NOT AVAILABLE FROM EORS. 

DESCRIPTIVE NOTE: 64P. 
ISSUE: RIEAPR72 

At»STRACT: THIS SYMPOSIUM FOCUSES ON TRAINING PROGO""' . r; MANAGERS 0^ 

OEPAQTMFNT STORES, •''ULTIPLE SHOPS* SUPERMARKETS AND ScLF-SERV ICE STOPPS, AND 
SMALL INDEPENDENT SHOPS. THE AUTHORS OF EACH OF THE FOUR SECTIONS IN THP 
PU6LICATI0N HAVE HAD EXDEPIENCF IN TRAINING MANAGERS IN THE RETAIL TOAPE. FOR 
CONCEPTUAL AND MANAGERIAL ASPECTS OF Th^ MANAGER 'I' JOB, EXTERNAL COURSES SHAP«^0 
WITH MANAGERS OF OIFFFPFNT ORGANIZATIONS PROVIDE THE REQUIRED TRAINING. FOR THE 
TECHNICAL ASPECTS OF THE JOS, MOPF EXTERNAL COURSES AND SE^'INARS THAT ARE 
DESIGNED SPECIFICALLY FOR THE RETAIL TRADE ARE NEEDED. INTERNAL TRAINING AND 
DEVELOPMENT PROGRAMS ARE ESSENTIAL, WITH MANAGEMENT BY OBJECTIVES B'^ING 
PARTICULARLY SUITABLE POR RETAIL TRADE ORGANIZATIONS. APPENDIXES PRESENT THE 
FnLLOWlNG: (I) OUTLINES OF THREE- AND TWO-DAY COURSES FOR BRANCH MANAGERS HELD 
BY FINE FARE LTD; (2) A SYLLA^^US FOR A mqoERN MANAGEMENT COURSE FOP STORE 
•MANAGERS OF THE PEUTSCHFR SUPERMARKET; (3) A FLOW-CHART OF THE DEVELOP«^ENT OF 
EFFECTIVE MANAGERS; (4) A DIAGRAMMATIC ANALYSIS OF A DEC I SION-MAKI ^'G PROCESS; 
(5) A MODERN MANAGEMENT SEMINAR PROGRAM; (6) THE SYLLABUS OF A SMALL 
INDEPENDENT RETAILER'S TQURSE OFFERED BY THE LONDON COLL'-GE FOR THE 
DISTRIBUTIVE TRADES: (7) AN ASSISTANT SALES MANAGERS* DEVFLOPMfNT PROGRAM; (q) 
MANAGERS AS TRAINERS (9) JOB DEFINITION AND RESPONSIBILITIES OF TRAINING 
RESEARCH UNIT CO-ORC INATOR ; AND (10) AND (11) THE OLD AND NEW ORGANIZATION 
CHART OF MURRAY'S (HIGH WYCOMBE) LTD. (DB) 

AVAILABILITY: INSTITUTE OF PERSONNEL MANAGEMENT, 5 WINSIEY STREET, OXFORD 

CIRCUS, LONDON WIN 7AQ, ENGLAND (90 PENCP) 

INSTITUTION NAME: INSTITUTE OF PERSONNEL MANAGEMENT, LONDON (ENGLAND). 



ERIC 
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ACCESSION NUMBER: en0S7135 
CLEAPINGHOUSE ACCESS lOf^i NUMBER: VT013778 
PIJBLICATICN DATE: JUN 71 

TITLE: # COLLEGE-l.FVEL EDUCATIOV IN RPTAUING: A COVPARISHN PF P FP C«^PT ^f^j S "^F 
•DETAIL EMPLOYMENT EXECUTIVES AND RETAIL EDUCATORS. 

PERSONAL AUTHOR: CCATES, SUE STRINGER 

OESCRIPTOR: COLLEGE TEACHERS; COMPARATIVE ANALYSIS; CURRICULUM r>EVFt OPMFNT; 

DISTRIBUTIVE EDUCATION: DOCTORAL THESES; EDUCATIONAL PROGOAm-S; «EMPL0YER 
ATTITUDES; LEADERSHIP QUALITIES; MANAGEMENT DEVELOPMENT; *MANAGFMENT FnuCATIO"^'; 
•MANAGERIAL OCCUPATIONS; OPINIONS; RELEVANCE (EDUCATION); ^RETAILING: *TFA'-HFR 
ATTITUDES; TECHNICAL FOUCATION 

EDRS PRICE: DOCUMcmt MOT AVAILABLE FROM gDRS. 

DESCRIPTIVE NOTE: 185P. ; ED.D. DISSERTATION, MISSOURI UNIVERSITY 

ISSUE: RIEMAR72 

ABSTRACT: tf THE TREmeNQHUS CHANGES IN METHODS OF OPERATIPW FXPEPIENCFO IN THE 
RETAILING FIELD IN RECENT YEARS, HAVE 'BROUGHT ABOUT CHANGES IN THF NATURE AND 
EXTENT OF FORMAL EDUCATIO^' REQUIRED OF POTENTIAL RETAIL EXECUTIVES, ^hf Pdimapy 
PURPOSE OF THIS STUDY WAS TO ASCERTAIN T HF RELATIVE VALUE OF VARIOUS EL = Mf:NTS 
OF COLLEGE RETAILING PPOGOAMS IN THE PFEPARAJION OF POTENTIAL EXECUTIVES, AS 
PERCEIVED BY RET AJ.L-£^^P10YMcnt EXECUTIVES AND RETAIL EDUCATORS. THE ^TUDY ALSO 
SOUGHT TO DETERMINE THE DEGREE OF COMPATIBILITY EXISTING BETWEEN THE 
PERCEPTIONS OF THESE TWC GROUPS IN REGARD TO 110 INFORMATIONAL TOPICS AND 
FUNCTIONAL COMPETENCIES. BASED ON PERCEPTIONS RECEIVED FROM 102 RFTAJI 
EXECUTIVES AND 80 RETAIL EDUCATORS, ^0 OF THE llO ITEMS WERE PAT^o fsSENTIAL RY 
BOTH GROUPS, BUT NOT THE SAME ^^Q. THE COMPARATIVE ANALYSIS PEVFALED THAT THF 
EXECUTIVES PLACE VALUE CN TOPICS SUCH AS BUYING, PRICING, AMD FINANCIAC 
ANALYSIS AND INTERPRETATION, WHILE EDUCATORS TEND TO PLACE? VALUE ON TRENDS IN 
RETAILING, CONCEPTS AND PSYCHOLOGY OF PRICING, AND ACCOUNTING MFTHOOS. CLOSER 
COLLABORATION BETWE^^N THE TWO GROUPS WOULD HELP KEEP INSTRUCTION PELFVANT. 
(AUTHOR/JS) 

AVAILABILITY: UNIVERSITY MICROFILN'S, INC., P.O. BOX 1764, Af«jN APBOp, 

MICHIGAN 48106 (ME $4.00; XEROGRAPHY «10.00) 
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ACCESSION NOMRER: ED056511 
CLEARINGHOUSE ACCESSION NUMBER: EMO0<;^68 
PU8LICATICN DATE: 71 

TITLf^: OLYMPIC TRAJhilNG FILM PRHFILFS. VOLUME III. 

DESCRIPTOR: ^ABSTRACTS; ^CATALOGS; COMMUNICATION SKILLS; DI SADVA NTflGEO 

GROUPS; EDUCATIONAL GUIDA^^CE; *EVALUATION; GUIDANCE; HUMAN RELATIONS: 
*IN!STRUCTIONAL FILMS; MANAGEMENT DEVELOPMENT; SALESMANSHIP 

EDRS PRICE: DOCUMENT NOT AVAILABLE FROM EDRS. 

DESCRIPTIVE NOTE: 250P. 

ISSUE: RIEMAR72 

ABSTRACT: APPROXIMATELY 250 INSTRUCTIONAL FILMS ARE DESCRIBED IN VOLU'^'F 

THREE (1970-19711 OF THIS REVIEW. AFTER AN INTRODUCTION WHICH CONSIDERS FILM 
DISCUSSIONS FROM THE INSTRUCTOR'S POINT OF VIEW AND OFFERS SOME IDEAS FOR 
CONDUCTING A FILM SHOWING AND ORDERING THE FILMS, PROFILES OF THE FILf'S ARE 
PRESENTED GROUPED UNDER SUCH AREAS AS MANAGEMENT DEVELOPMENT, HUMAN RELATIONS, 
COMMUNICATION SKILLS, SALESMANSHIP, TRAINING THE DISADVANTAGED, AND GUIDANCE. 
EACH PROFILE CONSISTS OF A FULL-PAGE FACT SHEET THAT GIVES THE NAME GF THF 
FILM, THE PRIMARY AUDIENCE, THE RUNNING TIME, THE Y^AR THE FILM WAS VAre, THE 
SPECIFIC CONTENT, A DETAILED SYNOPSIS, TITLES OF RELATED MATERIALS SUCH AS 
GUIDES AND WORKBOOKS, AND THE SOURCE OF THE FILM. DISCUSSION QUESTIONS AND AN 
EVALUATION OF EACH FRM ARE ALSO PROVIDED. (AUTHOR/SH) 

availability: OLY' . IC FILM SERVICE, 161 WEST 22ND STREET, N^W YORK, N. Y. 

lOOll (ANNUAL SUBSCRIPTION $125.00) 
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ACCESSIOW NUMBER: 



FD0561'50 



CLEARINGHOUSE ACf.PSSTON NUMBER: VTOl-i^OTO 
PUBLICATION DATE: JUL 71 

TITLF: F CURRICULUM MATERIALS FOR TEACHING STUDENTS THF CO Mi>FTFNC I F<; MFF^FD 
FOR EMPLPYf^ENT IN NONFARM AGO I C ULT UR A L BUSINESS. FINAL REPORT. 

PERSONAL AUTHOR: WILLIAMS, DAVIO L.; AND niHERS 

DESCRIPTOR: *AGR I HUSI K'FSS : AGRICULTURAL EDUCATION; *PEHAVIORAL OBJECTTVES; 

CURRICULUM DEVELOPMENT; EDUCATIONAL OBJECTIVES; HUMAN RELATIONS; INSTRUCTIONAL 
materials; off farm agricultural GCCUPATIONS; PERFORMANCE SPECIFICATIONS; 
♦RESEARCH UTILIZATION: RESOURCE MATERIAL'S; SALESMANSHIP; SECONDARY FDUCATION; 
TASK ANALYSIS; *TFACHING GUIDES; TECHNICAL FOUCATION; ^VOCATIONAL AGRICULTURE 

EORS orICE: EORS PRICE mf-$0.65 HC-$6.58 

DESCRIPTIVE NOTE: 120P. 

ISSUF: RIEFFB72 

ABSTRACT: S DEVFLOPEO BY MEANS OF A RESEARCH fROJECT, THIS TEACHING GUIDE 
INCLUDES FIVF INSTRUCTIONAL MODULES IN WHICH COMPETENCIES FOR AGRIBUSINESS 
OCCUPATIONS APF STRESSED. THESE COMPETENCIES WERE IDENTIFIED FROM A pFVIFW OF 
THE LITERATURE AND EVALUATED BY A JURY OF TEACHERS AND A GR IBU SIN FS SMEN IN TERmc 
OF QUALIFICATIONS NEEDED FOR ENTRY-LEVEL EMPLOYMENT. USING A LIKFRT-TYPE RATING 
SCALE, COMPETENCIES WERE IDENTIFIED FOR THE FOLLOWING AREAS OF MODULES: (1) 
HUMAN RELATIONS IN AGRIBUSINESS, (2) COMMUNICATIONS IN AGR IP U S IN'ES «^ , (3) 
AGRICULTURAL SALESMANSHIP, (4» AGRICULTURAL SALES PROMOTION', AND (5) 
AGRIBUSINESS OPERATIONS. THE FIVE MODULES ARE FURTHER DIVIDED INTO ^0 
INSTRUCTIONAL AREAS WHICH INCLljOE A LIST OF COMPETENCIES TO BF PEVFIOPED, 
RECOMMENDED REFERENCES, SUPPLEMENTARY REFERENCES, AND SUGGESTED LEARNING 
ACTIVITIES. THE FINAL REPORT OF THE RESEARCH EFFORTS, WHICH IDENTIFIED THE 
NEEDED COMPETENCIES FOR A SECONDARY FnuCATION PROGRAM IN AGRIBUSINESS, IS 
INCLUDED IN THIS DOCUMENT. ( JS ) 

AVAILABILITY: DIVISION OF AGRICULTURAL EDUCATION, 357 AGPICULTUPF EDUCATION 

BUILDING, UNIVERSITY OF ILLINOIS, URBANA, ILLINOIS ^1801 (LIMITFD NUMBER OF 
COPIES AVAILABLE WITHOUT CHARGE) 

INSTITUTION name: ILLINOIS UNIV., URBANA. DIV. OF AGRICULTURAL EDUCATION. 

SPONSORING AGENCY NAME: DILLINOIS STATE BOARD OF VOCATIONAL EDUCATION AND 

REHABILITATIONt SPRINGFIELD. 
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ACCESSIPN NUMBER: 50054640 
CLPARlNGHruSB ACCtSSION NU«8R'^: FM00«)?27 
PUBLICATION* OATE: 70 

TI^LF: I IMFLUFNCING ATTITUDFS AMD CHANGING BEHAVIOR: A BASIC I NTRpr-UC T I ON Jn 
RELFVANT METHODOLOGY, THEORY, AMD APP I IC AT IONS . "EVISED FDITION. 

PERSONAL author: ZI^RARDO, PHILIP; EBBESEN, F89F B. 

DESCRIPTOR: BEHAVIORAL SCIENCE RESEARCH; *Bf-HAVlOR CHANGE: EEHAVIHR 

THEORIES; BIAS; «CHANGE AGENTS: *CHANGING ATTITUDES; EXPERIMENTS; GROUP 
DYNAMICS; INFORMATION SOURCES; PROPAGANDA; SALESMANSHIP; SOCIAL ATTITUDES; 
SCCUL CHANGE; *SOCIAL PSYCHOLOGY; SOCIAL REINFORCEMENT; «TEXTBr'nKS 

EORS PRICE: DOCUMENT MOT AVAILABLE FROM EDRS. 

nESCRIPTIVF NOTE: 152P-. 

ISSUE: RIEJAN72 

abstract: in THIS INTRODUCTORY TEXT TO THE FIELD OF ATTITUDE CHANGE, THE 

EMPHASIS IS ON ONE OF THE END PRODUCTS OF RESEARCH IN SOCIAL 

PSYCHOLOGY — MANIPULATION AND CONTROL OF ATTITUDES AND RELATED BEHAVIORS. THE 
TEXT FIRST DEFINES THE CONCEPT OF ATTITUDE, THEN IDENTIFIES IDEAS FROM THE 
AREAS OF HISTORY, LITERATURE, LAW, RELIGION, AND THE SOCIAL SCIENCES THAT 
EXPLORE CONCEPTS OF ATTITUDE CHANGE. IT EXAMINES THE EXPERIMENT AS A SOURCE OF 
GENERAL INFORMATION AND REVIEWS SOME REPRESENTATIVE STUDIES. A CRITICAL 
ANALYSIS OF THE CONCEPTUALIZATION, METHODOLOGY, AND INTERPRETATION OF ATTITUDE 
CHANGE RESEARCH IS GIVEN, ALONG WITH AN EXAMINATION OF THE ROLF OF THEORY IN 
EXPLAINING THE RESULTS np EXPERIMENTS. IN CONSIDERING ORACTlCAl APPLICATIONS OF 
PRINCIPLES OF ATTITUDE AND BEHAVIOR CHANGE, THE TEXT DETAILS SUCH REAL LIFF 
EXAMPLES AS PSYCHOLOGICAL WARFARE, PREJUDICE, POLICE INTERROGATION, CONSUVFR 
MOTIVATION, AND SUPER S ALESMANS HI P . FIVE APPENDED ESSAYS DEAL WITH: TFCHNIOUES 
OF ATTITUDE MEASUREMENT, EXPERIMENT AS A SOURCE OF INFORMATION, SOURCES OF 
INVALIDITY IN EXPERIMENTAL DESIGNS, AN EFFICIENT METHOD FOR OUTLINING 
EXPERIMENTS, AND TH^ STUDENT AS AN AGENT OF POLITICAL AND SOCIAL REFORM. (JY) 

AVAILABILITY: ADDI SON-WESL EY PUBLISHING COMPANY, INC., READING, 

•MASSACHUSETTS , 01867 
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ACCESSION NUMBER: ED054613 
CLEARINGHOUSE ACCESSION NUMBE'': FM009195 
PUBL ICATIOM DATE: 71 

TITLE: CREATIVITY IN COMMUNICATIONS. 

PERSONAL AUTHOR: ADAMS, ROBERT A., EP. 

DESCRIPTOR: ACOUSTICS; *COMMUN IC AT IONS ; *CREATIVE THINKING; *CREATIVITY: 

DISCOVERY PROCESSES; FILMS; GRAPHIC ARTS; MARKETING; *«^ASS MEDIA; *PURl.ICIZE 

EORS PRICE: DOCUMENT NOT AVAILABLE FROM EDRS. 

DESCRIPTIVE NOTE: 152P. 

ISSUE: RIEJAN72 

ABSTRACT: A COLLECTION OF 20 ESSAYS ON CREATIVE PROBLEM SOLVING IN 

ADVERTISING AND SALES PROMOTION CONSIDERS THE RELATIONSHIP BETWEEN CLIENT AND 
AGENCY AND THE DEGREE OF CREATIVITY THAT IS NECESSARY OR DFSIRARLF F CP EACH 
SIDE TO BRING TO THEIR COLLABORATION. THE DIFFERENT ESSAYS ARE FULLY 
ILLUSTRATED AND SP'"C I FI C ALL Y FOCUS ON SUCH AREAS AS CREATIVITY IM MARKETING, 
AGENCIES, MANAGEMENiT, THOUGHT PROCESSES, THE DIFFERENT MEDIA OF CO'^MUMIC ATI ON, 
RESEARCH, PRESS ADVERTISING, SOUND, IMAGES, GRAPHIC DESIGN, TELEVISION 
ADVERTISING, DIRECT MAIL ADVERTISING, OUTDOOR ADVERTISING, POINT OF PURCHASF 
ADVERTISING, CINEMA, PROMOTION, AND COMMUNICATION WITH CAPTIVE AUDICNCES. A 
FINAL ESSAY DEALS WITH THE FUTURE OF COMMUNICATIONS AND CREATIVITY. (SH) 

AVAILABILITY: MEW YORK GRAPHIC SOCIETY, 1^0 GREENWICH AVENUE, GRFFMwICH, 

CONNECTICUT 06830 ($20.00) 

INSTITUTION NAME: NEW YORK GRAPHIC SOCIETY, GREENWICH, CONN. 
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ACCESSION NUMBER: Fn05333^ 
CLEAftlNGHOUSE ACCESSION NUMBFR: VTOIBTIQ 
PIJBL tCAT ION date: 70 

title: sporting goods, part I: HUNTING ANO FISHING FQUIPKENT AMD PA^T 11: 

ATHLETIC, MARINE, AND CAMPING FOUIP'^FNT. A DISTOIQUTIVF t^OUCATIPN MANUAL. 

PPRS'^NAL AUTHOR: DAY, BILL D., COMP. 

DESCRIPTOR: R *ATHLETIC EQUIPMENT; BIBLIOGRAPHIES; CAMPING; *D I S TR IRUT I Vr 
EDUCATION; EDUCATIONAL OBJECTIVES; GLOSSARIES; * I NS TRUCT I QNA L MftTfRlALS; 
MANUALS; RECREATIONAL ACTIVITIES; *SALFSMANSHI P ; SALES WORKf^PS; *TFACH!NG 
GUIDES 

IDENTIFIER: . FISHING EOUIPMFNT; HUNTING EQUIPMENT; MARTNF EQUIP^FNT; 
♦SPORTING GOODS 

EORS PRICE: DOCUMENT NOT AVAILABLE FROM EORS . 

DESCRIPTIVE NOTE: 336P. 

ISSUE: RIEN0V71 

ABSTRACT: 9 THESE MANUALS WERE PREPARED TO INTRODUCE STUDENTS TO T HF 
FUNDAMENTALS OF HUNTING AND FISHING (PART I) AND SPORTS REQUIRING ATHlFUr, 
MARINE AND CAMPING EQUIPMENT (PART ID. THE SPORTS SALESMAN IS IN THE POSITION 
OF OFFERING A SERVICE TO THE CUSTPMPR, AND HE CAN BEST DO SO BY UNDERSTANDING 
THE SPORTS AND THE VARIETY OF PRODUCTS WHICH MAY BE SOLD TO SATISFY ALL LEVELS 
OF SPORTS PARTICIPATION. FACH ASSIGNMENT INCLUDES DESCRIPTIVE INFORMATION, 
QUESTIONS, AND SUGGESTED PROJECTS, AND THEY ARE LIBERALLY ILLUSTRATED WITH 
PICTURES AND LINE DRAWINGS. GLOSSARIES AND BIBLIOGRAPHIES ARE INCLUDED. AN 
ANSWER BOOK TO ASSIGNMENT QUESTIONS IS AVAILABLE FROM THF SOURCE OF 
AVAILABILITY LISTFD ABOVE. < CD > 

availability: Y INSTRUCTIONAL MATERIALS LAB. DISTRIBUTIVE EDUC AT I ON DE PT . , 
DTV. OF EXTENSION, THE UNIVERSITY OF TEXAS, AUSTIN, TEXAS 7?712 (PART I AND II 
$1?.95; ANSWER BOOK $3.50J 

INSTITUTION NAME: TEXAS UNIV., AUSTIN. OIV. OF EXTENSION. 
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ACCESSION NU^BUP: PnO'^l?<?4 
CLEARINGHOUSE ACCESSICN NUMBER: VT013203 
PUftLICATION OATE: 69 

TITLE: THE NATURE AND CHAR ACTF " I ST IC S OF MIDDLE MANAGEMENT IN PFTAR 

DEPARTMENT STORES. 

PERSONAL author: SAMSON, HARLAND F, 

DESCRIPTOR: DISTRIBUTIVE EDUCATION; *FMPLOYMENT OPPORTUNITIES; F^'PLOYMF^'T 

PROJECTIONS: EMPLOYMENT QUALIFICATIONS; JOB ANALYSIS; ^MANAGEMENT OFVFLOPMENT; 
MANAGFPTAL OCCUPATIONS: MANPOWER DEVELOPMENT; MANPOWER NEEDS : OCCUPATIONAL 
SURVEYS; *POST SFCONOARY EDUCATION; ^RETAILING; «SCHOOL ROLF 

EDRS PRICF: EDRS PRIC^ mf-$0,65 HC-$6,5a 

DESCRIPTIVE NOTE: 1'50P. 

ISSUE: RIESEP71 

ABSTRACT: DEVFLOPED CUT OF A CONCERN FOR THE ROLE PO STSE CONDAR Y EDUCATION 

SHOULD PLAY IN MIDDLE MANAGEMENT OEVELOPMPNT, THIS REPORT PRESENTS AN 
EXPLORATORY STUDY OF THOSE FACTORS INFLUENCING THE NATURE AND CHARACTERISTICS 
OF MIDDLE MANAGEMENT IN THE RETAIL DEPARTMENT STORE. THF RESEARCH INVOLVED 
PERSONAL INTERVIEWS WITH RETAIL DEPARTMENT STORE EXECUTIVES AND MIDDLE MANAGERS 
IN THE FAST NORTH CENTRAL RFGION OF THE UNITED STATES AND SOUGHT ANSWER.S TO 
QUESTIONS SUCH AS "WHAT KIND OF EDUCATION?" AND "WHAT IS THE APPROPRIATE SOURCE 
OF EDUCATION?" THE FINDINGS OF THIS RESEARCH PROVIDE NEW INSIGHTS AND IMPORTANT 
CLUES CONCERNING ThE CH AP ACTER 1ST ICS t EDUCATIONAL NEEDS, DUTIES, AND PROJECTED 
NEEDS FOR RETAIL MIDDLE MANAGERS. THE SIX CHAPTERS OF THIS REPORT INCLUDE 
INFORMATION ON (1) THE DYNAMICS OF RETAILING, (2) THF FUNCTIONS PERFORMED BY 
RETAIL FIRMS, (3» THE FUNCTIONS OF MIDDLE MANAGEMENT, (4) THE DESCRIPTION OF 
MIDDLE MANAGERS, ( *> ) IDEAL SOURCE OF TRAINING, AND (6) KIDDLE MANAGEMENT NEEDS. 
THE REPORT INCLUDES 67 TAiJLES AND A COMPREHENSIVE APPENDIX OF SUPPORTING DATA, 
(AUTHOR/JS) 

INSTITUTION NAME: WISCONSIN UNIV., MADISON. SCHOOL OF EDUCATION. 
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ACCESSICM NUMRfR: ECOAar?'^ 
CLEARINGHOUSE ACCESSION NU'^^BER: SP007139 

TITLE: marketing; Ri^TAIL "^ERCHANO I SI NG . COURSES IF STUDY, THE BUSINESS AND 

COMMERCE BRANCH. CU«f^TCULUM RP-32. 

OESCt>IPTOR: L ♦CU'^RICULUM GUIDES; *nTSTP IBUT IVE EOUCATlpw; GRADE 9; Gf^AOE lO; 
GRAOE 11; GRAHE 12; *MARKETING; MFRCHANOIS ING; *RETAILING; *SECONOARY 
EDUCATION 

EORS PRICE: EDRS PRICE mp-$0.65 HC-$3.29 

DESCRIPTIVE NOTE: 53P. 
ISSUE: RIEJUN71 

ABSTRACT: GRADES OR AGES: GPADES 9, 10 » 11 AND 12. SUBJECT MATTER: 

MARKETING AND RETAIL MERCHANDISING. ORGANIZATION AND PHYSICAL APPEARANCE: THE 
GUIDE PROVIDES OUTLINES FOR THREE PROGPAMS— A 4-YEAR PROGRAM OK MARKETING FOR 
GRADES 11 AND 12; A 5-YFAR PROGRAM^ INCLUDING A 1-YEAR SENIOR BUSINESS CPTION, 
FOR GRADES 11 AND 12: AND A 2-YEAR PROGRAM FOR GRADES 9 AND 10. THE ALLaCATION 
OF TIME IS EXPLAINED AT THE BFGINNING OF THE GUIDE. THE GUTPF IS PRINTED BY 
LETTERPRESS AND SADDLE STITCHED WITH A SOFT COVER. OBJECTIVES AND ACTTVlTlgS: 
QRJFCTIVES ARE SET OUT IN DETAIL AT THE BEGINNING OF EACH UNIT. FEW SPECIFIC 
ACTIVITIES ARE LISTED, BUT GENERAL SUGGESTIONS ARE GIVEN. INSTRUCTIONAL 
MATERIALS: DETAILS ARE PROVIDED OF THE FACILITIES AND EQUIPMENT NEEDED, 
TOGETHER WITH AN 82-ITEM BIBLIOGRAPHY. STUDENT ASSESSMENT: NO PROVISION IS 
MADE. (MPM) 

INSTITUTION NAMF.: ONTARIO DEPT. OF EDUCATION, TORONTO. 
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aCCf-SSICM N'UMRFR: 



EnOA6387 



CLE^RINGH^USE ACCESSION N'UMRFR: 
PUBLICATIOi^ DATE: 70 



JC710036 



title: > a OESIGM FOP COOPERATIVF M PRC HA^3D I S I NO MI D-MANAGF MFNT TRAirjING IN 
THF CALIFOPiNIA PUBLIC COMMUMITY C3LLEGP. 



PERSONAL AUTHOR: 



BASSERI, JAMSHin 



DESCRIPTOR: *CGOPERATIVE FOUCATIDN; DOCTORAL THESES; ♦JUNIOR CnLLFGFS: 

♦ MANAGEMENT EDUCATION; MANPOWFR DFVELOPMFnjt ; «MER CHANDI S ING; WORK FXPFPIEMCF 
PROGRAMS; *WORK STUDY PROG'-^AMS 



IDENT IFIEP: 



*CAl I^O^NIA 



EORS PRICE: DOCUVFNT NOT AVAILABLE FROM EORS. 

DESCRIPTIVE NOTE: 2R'5P.; DOCTORAL DISSERTATION 

ISSUE: RIGMAY71 

ABSTRACT: CODPEOATIVE EDUCATION DFPFNDS ON EMPLOYERS ANO FOUCATORS WORKING 

TOGFTHFP TO FORM A SUOERIOR THTAL FDUCATlnNAL CURRICULUM FOR THE ^"'UnFNT. IT l<; 
BELIEVED THAT MI n-MANAGEMFNT TRAINING, A fIRST-LEVFL SUPERVISCBY POSITION, CAn" 
BF GIVEN TO THE COVMu^j|TY COLLEGF. IT IS ALSO RELIEVED THAT LEARNING TAKFS 
PLAC^ BECAUSE OF WHAT THE STUDENT CA^ Bt" LED TO WANT, THINK, AND 00. 
COOPERATIVE MID-MANAGEMENT TRAINING GIV-S STUDFNTS JNDUCFMPNTS TO LEARN WHAT IS 
SATISFYING TO THEM AND USEFUL IN FUTUPF WORK. THIS STUDY. WAS LIMITEf^ TO 
CALIFORNIA PUBLIC COMMUNITY C:iLLEGES. THE LITERATURE OF THF FIFLD WAS SURVEYFH 
TO IDENTIFY CRITICAL NEFDS IN COOPERATIVE AND MID-MANAGEMENT TRAINING AND TO 
DEVELOP AN INQUIRY FORM AND JOB RFQlJ I REMtNTS. THES^ RFOU I REf^ ENTS WPOF VERIFIFO 
WITH EXECUTIVE PERSONNEL IN MERCHANOI SING WHO SUPERVISE MID-MANAGFRS, AND 
MID-MANAGERS WHO OCCUPY SUCH MERCHANDISING POSITIONS. THF SUGGESTED CURRICULUM, 
COURSE OUTLINES, AND nTHER INFORMATION COMPILED IN THE COURSE OF THE ^TUDY 
CONSTITUTED THF BASIS OF THIS THESIS. (AUTHOR/CA) 

availability: C UNIVERSITY MICROFILMS. 300 NORTH ZFEO POAP, ANN ARfOP, 
MICHIGAN 48106 ( ORDER NO. 70-22,801, MJCROFILM $4.00, XFROGRAPHY $10,001 
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ACCESSICN NUMBER: ^DO^y^OlS 
CLEARINGHOUSF ACCESSION NUMBER: EA0031QP 
PUBL ICATITN! DATE: 70 

TITLE: SOME PROBLEMS IN US.ING niFFUSION MODELS FQP Ni^W PRODUCTS. 

PERSONAL AUTHOR: liF^'NHiROT, IRWIN; MACKENZIE, KENNETH 

DESCRIPTOR: *ADOPTICN (IDFAS): 'fO IFFUS ION; 'XONQMIC CHANGE; INNOVATION; 

♦MAPKETING; mathematical KODELS; *MERrHANOISING; THEORIES 

EDPS PRICE: FPRS PRICE MF-t.0.6'5 HC-S3.29 

DESCRIPTIVE NOTE: , 5BP. 

ISSUE: RIEMAY71 

ABSTRACT: THIS PAOER ANALYZES f-OME OF THE PROBLEMS DF USING DIFFUSION 

MGOELS Tr FORMULATE MARKETING STRATEGIES FQO NEW PRODUCTS. THOUGH FUTURE WORK 
IN THIS A»»FA APPEARS JUSTIFIED, MANY UNRESOLVED PROBLEMS LIMIT ITS APPLICATIOK. 
THERE IS NO THEORY FOR ADOPTION AVlD DIFFUSION PROCESSES; SUCH A THEORY IS 
OUTLINED IN THIS PAPER. THE PRESENT MODELS ARE TOP RESTRICTIVE AND FAIL TO 
INCLUDE THF VARIABLES THAT A ^'ARKETING MANAGER HAS AT HIS DISPOSAL. STX MODELS 
THAT REMOVE SOME THECRETlCAl AND METHODOLOGICAL RESTRICTIONS APE PRESENTED. THE 
MARKETING IMPLICATIONS FOR THE ASSUMPTIONS IN THE MODELS ARE OISCUSSEOt AND 
ESTIMATICN PPCBLFMS ARE CONSIOERED. (AUTHOR) 

REPORT NDVBER: WP-ll 

INSTITUTION NAME: « PENNSYLVANIA STATE UNIV., UNIVERSITY PARK. DEPT. OF 
ECONOMICS.; WATERLOO UNIV. fOMTARIO). DEPT. OF MANAGEMENT SCIENCES. 

SPONSORING AGENCY NAME: IJNATJONAL SCIENCE FOUNDAT 10*^', WASHINGTON, P.C. 
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ACCeSSITN NUMBER: €004593? 
rtcARINOHOUSE ACCESSION' NU^'BE^: AC008P1? 
PUBL ICATIOM OATE: 70 

TITLE: _ THE MFPCHANT APPRF'vlT IC^S . A GUIDE TO THE TeAIMING AND A I NJ STO A T ir.M 
OF STAFF IN THE OISTRIBUTIVE TPAOES. 

PERSONAL AUTHOR: DENNY, FLIZARETH 

DESCRIPTDR: AUDIOVISUAL AIDS; COMMUNICATION (THOUGHT TRANSFER) ; 

♦ DISTRIBUTIVE EDUCATION'; EDUCATIONAL VETHODS; EMPLOYMFNT; FPINGE RCfgpFITS: 
INSTRUCTIONAL STAFF; JOR ANALYSIS; JIR SATISFACTION; LAWS; *MAMGEMENT 
DEVELOPMENT; *nFFICF OCCUPATIONS; PROGRAMED INSTRUCTION; PROGP/iH EVALUATION; 
RECRUITMENT; SALARIES; *SALES OrcUPATIONS; WAGES 

FORS PRICE: MCUf^FNT NOT AVAILArtlE FROM EDRS. 

DESCRIPTIVE NOTE: 303P. 

ISSUF: RIFMAY71 

AlJSTRACT: INTENC'EC '^S A GUIDE TO STAFF TRAINING AND S'M I N I STR A T I ON IN THE 

eoTTlSH DISTRIRUTIVE TRADEi, THIS BOOK BEGINS BY CONSIDERING THF SPECIAL 
MANAGERIAL MEEDS AND PROBLEMS OF RETAILERS. IT GOES ON TO DISCUSS JOB 
SATISFACTION AND DISSATISFACTION, JOR ANALYSIS, RECRUITMENT AND PECCPTION np 
NEW EMPLOYEES, MANAGEMENT DEVFLOPMFNT (INCLUDING 'HE EVALUATION OF TRAIMfNG), 
RESPONSIPIUT lES OF CO'^'PANIY TRAINING Ol-FICFRS, THE IMPROVEMEMT OF 
COMMUNICATIONS WITHIN FIRMS, PLANNING AND ADMINISTERING TRAINING FOR CLERICAL 
AND OTHER PERSONNEL, VISUAL AND AUDIOVISUAL AIDS, PRFPAPATION OF TRAINING 
SFaSIONS, USE OF GRnUP DISCUSSION AND CASE STUDIES, SPECIAL FEATURF*? OF 
PROGRAMED INSTRUCTION, THF DETERMINATION OF WA3FS AND SALARIES, AND THE ROLE f"F 
FRINGE BENEFITS, FMPLOY^E SERVICES, AND AMENITIES. PROVISIONS OF THP PACP 
RELATIONS ACT (1 968) AND THE INDUSTRIAL TRAINING ACT OF 196A ARE ALSO COV'PEn. 
THE DOCUMENT INCLUDES AN INDEX, 55 CHAPTER REFERENCES, A DIRECTORY OF TRADE 
ASSOCIATIONS, AND APPENDIXES ON FURTHER EDUCATION AND TRAINING, PP0GPAM«^D 
MATERIALS, AND THE IMPACT OF GOVERNMENT POLICIES ON RETAILING. (LV) 

AVAILABILITY: ; WILLIAM COLLINS SONS AND COMPANY, LTD., 1A4 CATHFPPAL STRFFT, 
GLASGOW, C.4, SCOTLAND (63SJ 
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ACCESSION NUMBER: FD045870 
CLEARINGHOUSE ACCESSION NU«^RER: VT01198g 
PUBLICATION DATE: DEC 70 

TITLE: REVIEW ANO ANALYSIS OF CURRICULA FOR OCCUPATIONS IN FHOO PPpCESSING 

AND DISTRIBUTION. INFORMATION SERIES NO. 32. 

PERSONAL AUTHOR: LEWIS, WILEY B. 

DESCRIPTOR: BIBLIOGRAPHIES; «CURRICULUM DEVELOPMENT; FOUCATIONAL PLANMIMG: 

EDUCATIONAL RESEARCH; *PnnD; FQOD PROCESSING OCCUPATIONS; FOOD SERVICE 
OCCUPATIONS; JOB TRAINING; ^MARKETING: *RESEAPCH REVIEWS ( PUBl TC A.T IONS ) : 
SYSTEMS approach; *VOCATIONAL EDUCATION 

FORS PRICE: EDRS PRICE 'Af-$Q ,2 5 HC-*2.05 

DESCRIPTIVE NOTE: 

ISSUE: RIEAPR71 

ABSTRACT: ;^ A REVIEW AND ANALYSIS OF EDUCATIONAL RESOURCES INFOPVATION :ENTEP 
(ERIC) PUBLICATIONS AND NON-EPIC PUBLICATIONS WAS MADE TO ASSESS AVAILABILITY 
AND IDENTIFY MAJOR FINDINGS, PROMISING DEVFLOPWENTS, STRATEGIES, AND 
METHODOLOGICAL STRENGTHS AND WEAKNESSES WHICH EXIST IN CURRICULA DESIGNED PQP 
PREPARING FOOD INDUSTRY WHRKF^S. PROJECT NATIPWAL FIGUR«^S AND TRENO<: PEVFAL 
THAT THERE IS A NEED FOR EDUCATIONAL PROGRAMS TO PREPARE STUDENTS TP FNTER ^^000 
SERVING, MARKETING, AND PROCESSING OCCUPATIONS. HOWEVER, DATA CONCERNING 
PERSONNEL NEEDS IN A SPECIFIC EMPLOYMENT AREA SHOULD BE USED TP DPTccMif,jF IF 
THERE IS A NEED FOR THESE PROGRAMS. WHILE A NUMBER OF CURRICULA ARE AVAILABLE 
TO PREPARE STUDENTS FOR A SINGLE OCCUPATION OR A CLUSTER np OCCUPATIONS, 
IMPROVEMENTS ARE NEEDED AND CHANGES WILL 3E NECESSARY. CURRICULA SH0UI.0 BF 
DEVELOPED AND EVALUATED THROUGH AN EDUCATIONAL PLANNING SYSTEM COMPOSED OF 
OCCUPATIONAL ANALYSIS, PROGRA" PLANNING, PROGRAM DEVELOPMENT AND TESTING, AND 
DOCUMENTATION AND DISSEMINATION OF RESULTS. TO PROVIDE AND TRAIN THE ^•FCESSAPY 
WORKERS, IMPROVED COUNSELING AND RECRUITING MATERIALS APE NEl-DEO. THE 
BIBLIOGRAPHY INCLUDES ERIC AVAIIABILITY AND ORDERING INFOpM/MION FPP yiCRPPICHE 
AND HARD COPY REPRODUCTION. (SB) 

AVAILABILITY: THE CENTER FOP VOCATIONAL AND TECHNICAL EDUCATION, THE OHIO 

STATE UNIVERSITY, 1900 KENNY ^DAD, COLUMBUS, OHI^ 43210 

INSTITUTION NAME: + OHIO STATE UNIV., COLUMBUS. CFNTFO FOR VOCATIPN'AL AND 
TECHNICAL EDUCATION. 



SPONSORING AGENCY NA-'^T: 



DOFPICE !•= EDUCATION (DHEW), WASHINGTON, D.C. 
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ACCESSION NUXPFP: FQ04A570 

clear inghnuse accfssion nu'^rfr: ac008657 
pu8l ication date: 6<j 

title: management training in the oistributive trades. 

OESCRIPTPR: *DISTR IRIJT !VE FDUCATIQM; EDUCATIONAL NFFOS; *VAMAGPMFVT 

OEVELOPMFNT; '^ERCHAN'OI S !NG; IBJFCTIVES; OCCUPATIONAL IMFORMATinN; «PROGRaM 
PLANNING; retailing; task ANALYSIS: TRAINING OBJECTIVES; TRA IMNG tfchNIQUF*;- 
WHOLESALING tw-^ro. 



I OEM IF I FP: 



GREAT P.PITAIN 



eORS ORICE: DOCUMENT NOT AVAILABLE FRQM EDRS. 

DESCRIPTIVE note: 45P. 



ISSU^: 



KIEAPR71 



ABSTRACT: THIS SP^KLET EXAMINES BRIEFLY THE PRACTICAL JUSTI F AT ION FOR 

OLANNFD TRAINING IN THE DISTRIBUTIVE TRADES; DESCRIBES WHAT AND WHO SHDULl BF 
T^JAINED; and indicates the STEPS ?4EEnE0 TQ DESIGN A SYSTEM TF TRAINRT, WHICH 
THE INDUSTRIAL TRAINING BHARO FOR THE DISTRIBUTIVE TRADES WILL FINP ArcF«>TABLr 
AND GRANT-WORTHY. IT IS DIVIDED INTO THREE PARTS: PA^T ONF— WHY. THF CASE FHr' 
MANAGEMENT TRAINING IN OISTRBUTinN; PART TWO— WHAT AND WHO, WHAT MANAGPMFNT 
DPF<;. WHAT T.5AINING SHQULH GIVEN. WHO SHOULD BE TRAINED. PART THRE«^— mw. 
TOPICS DISCUSSED IN THIS PART RANGE FROM BASIS OF SOUND TRAINING ^CHFMFS,'anD 
APr-NISTRATION AND PRFPARATPRY STEPS, tq CAREFUL INDUCTION QF JHF NFW-OMf^c. 
APPENDIXES COVER THE SOLE OF T::E COMPANY TRAINING OFFICER, EXAN'PLES OF JOB 
OFSCRIPTIONS, OUTLINE r-.p A TRAINING ooOGRAM FOR A ST"RF MANAGER TpaINFF, am,) A 
3-1/2 DAY BASIC COURSE FO" BRANCH MANAGERS. (PT) 

AVAILABILITY: HFR MAJFSTY* S STATIONERY OFFICE, 49 HIGH H0L60PN. LONDON WCl 

GRFAT BRITAIN (QS OD) 



INSTITUTION NAME: 



NATIONAL FCCNO^«IC DEVELOPMENT OFFICF, LONDON (ENGLAND). 
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accessicm -^jumbep: ed0^^f^9h 
clf&»inghous£ accession number: vt011764 
publicatick date: 70 

title: competencies n?edfo livestock sale barn employees. 

PEPS-DNAL author: RPIDFL, WALLACE FRANKLIN, JR. 

DESCRIPTCP: AGRICULTURAL TCCUPATIONS; *AGR IC ULTURAL SKILLS; EDUC AT lONA L 

IMPROVEMENT: *LIVESTOCK: v,Afvi&SE MFNT; ^MANAGERIAL OCCUPATIONS; *MARKETING; 
MASTERS THESES; QUE S T lOMNA I R ES ; *5ALES OCCUPATIONS 

IDENTIFIER: *LIVESTOCK SALE 3ARN E'^PLOYEE fOMPETEMCIES 

fcORS PRICE: EDPS PRICE MF-S0.5C HC-t4.60 

DESCRIPTIVE NOTE: 90P. 



I SSUE: 



RIEMAP71 



abstract: TO DETERMINE THF CHMPETENCIES NEEDED PY MANAGERS., ASSISTA^'T 

MANAGERS, AND AUCTIONEERS IN THE LIVESTOCK AUCTION SALE BUSINESS ANP Tp 
DETERMINE THE IMPLICATIONS FOR EDUCATIONAL PROGRAMS, A QUEST lOHNAIP E OF 20 
COMPETENCIES COMPILED FROM A SURVEY OF LIVESTOCK AUCTION BUSINESSES WAS SENT TO 
EVPRY LIVESTOCK AUCTION SALE BARN LISTED WITH THE IOWA DEPA" TMENT OF 
AGRICULTURE. AN ANALYSIS OF THE pFTUPNED QUESTIONNAIRES INDICATED THAT 
COMPETENCIES MQST NEEDED AR^: (I) KNOWLEDGE OF CURRENT ^ARKFTS, (2) F/!mILIARITY 
WITH MARKET OUTLETS, (3) UNDERSTANDING OF BOOKKEEPING PROCEDURES, (4) ABILITY 
TO PROPERLY USE SCALES, (5) ABILITY TO GET ALONG WITH PEOPLE, (6) ABILITY TO 
IDENTIFY QUALITY LIVESTOCK, (7) ABILITY TO MAMAGE MONEY, (8) UNDER ST ANOI NS THE 
PROPER CARE AND HANDLING HE LIVESTOCK, (<5) ABILITY TO BE A COMMUNITY LEAOFO, 
AND (10» MECHANICAL ABILITY. THE RESULTS SHOW, HOWEVER, THAT ALL 20 OP THE 
IDENTIFIED COMPETENCIES A" E NFFDED IN THE LIVESTOCK SALE BUSINESS, AND th= SF 
COMPETENCIES SHOULD INFLUENCE THF CONTENT OF INSTRUCTIONAL PROGRAMS Pf^EPARING 
STUDENTS FOR THESE OC CU^'AT I ONS . THIS m.S, THESIS WAS SUBMITTED TO IOWA STATE 
UNIVERSITY. (GB) 
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ACCESSION ^aJMBFR: EDO''*??^! 

CLEARINGHOUSE ACCESSION NUMBER: VTOllllP 

PU6LICATICN DATE: FEB 70 

TITLE: CURRICULUM GUIDE FHR MARKETING. 

DESCRIPTOR: «CURRICULUM GUIDES; *0! STR IBIJT I VE EDUCATION; ENTRY WrRK^R^; 

MANPOWER NEEDS; *^ARKETING; *OCCUPAT I QNAL CLUSTERS; POST SECONDARY EDUCATION: 
*PRrGRAV, GUIDES 

FORS PRICE: FDRS PRICE mF-$0.75 HC-$8.65 

DESCRIPTIVE NOTE: 171P. 

issue: RIEFEB71 

A-ISTRACT: OREGO^; IS EMBAR<ING ON A NEW APPROACH TO SECONDARY EOUCATTON, AND 

THIS MARKETING CURRICULUM GUIDE WAS PREPARED TO ASSIST CURRICULUM SPECIALISTS 
IN DEVELOPING HIGH SCHGOLt ^NTRY-LPVEL EMPLOY^iENT PROGRAMS. DFVEL^ppD IN 
CONSULTATION WITH REPRESENTATIVES OF INDUSTRY AND EDUCATION, TH^ GUIDE ^^kES 
EXTENSIVE USE OF THE CLUSTER CONCEPT, MANPOWER DATA, THE DICTIONARY OF 
OCCUPATIONAL TITLES, BEHAVIORAL OBJECTIVES, AND SUGGESTED LEARNING ACTIVITIES. 
INCLUDED WITH THE MARKETING CLUSTPR CURRICULUM AND THE QCf.UP AT I ONAL <;pECTALITY 
COURSES ARE INSTRUCTIONAL SPECIFICATIONS FOR ifl AREAS IN TABLE "^nRM^T, AVONG 
WHICH AOF TOPICS ON (U SALESMANSHIP, (2) PRODUCT TECHNOLOGY, (3) MARKET 
RESEARCH, (4) RECORD KEEPING, (5) MERCHANDISE MATHEMATICS, AND (6) JOB SEEK TNG. 
INFORMATION ON FACILITIES AND EQUIPMENT, A SAMPLE QUESTIONNAIRE ON ma^kfTING 
TASKS, AND A BIBLIOGRAPHY MAKE UP THE APPENDIXES. (JS) 

AVAILABILITY: THE OREGON STATE BOARD OF EDUCATION, 9^2 LANCASTER DRIVE, 

N.E., SALEM, OREGON 97310 (S2.50) 

INSTITUTION MA.ME: « OREGON STATE BOARD OF EDUCATION, SALEM, OIV, np COMMUNITY 
COLLEGES AND CAREER EOUCATIPNJ. 

SPONSORING AGENCY NAME: DOREGON STATE BOARD OF EDUCATION, SALEM. 
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ACCESSION NUMBER: £0042^54 
CLEARINGHPUSE ACCESSION NUMBER: AC008493 
PUBLICATION DATE: 69 
TITLE: BUSINESS GAMES HANOBPOK. 

PERSONAL AUTHOR: GRAHAM, OOBEPT G.; GRAY, CLIFFORD F. 

descriptor: aerospace INDUSTRY: AGRICULTURE; BANKING: BIBLIOGRAPHIES; 

EBUSINESS; COMPUTERS; ^DECISION MAKING; FORESTRY; ''INDUSTRY; INSURANCE 
OCCUPATIONS; «MANAGEMFNT DEVELOPMENT; *MANAGEMENT GA^ES; P AR T I C TPA T I CM : 
PETROLEUM INDUSTRY; RETAILING: SIMULATION; TRANSPORTATION; WHOLESALING 

EORS PRICE: DOCUMENT NOT AVAILABLE FROM EDRS. 

OFSCRIPTIVE NOTE: 480P. 

ISSUE: RIFFEB71 

ABSTRACT: % THE AIM OF THIS HANDBOOK IS TO PROVIDE TRAINING DIRECTORS AND ALL 
OTHERS INTERESTED IN BUSINESS GA^ES WITH AN ORGANIZED LISTING AND DESCPIOTION 
OF BUSINESS GAMES AND THEIR SOURCES; AND TO PROVIDE A SOURCE OF SUFFICIPNT DATA 
TO HELP THEM SELECT GAMES FOR A PARTICULAR PURPOSE. THE GAMES APE CATEGORIZED 
AS GENERAL PURPOSE GAMESt USED IN MANAGEMENT AND DFCISION MAKING; AND 
PARTICULAR PURPOSE GAMESt DEVELOPED FOR USE IN DECISION MAKING IN PARTICULAR 
OCCUPATIONAL AREAS. THE BOOK TS DIVIDED INTO THREE PARTS. THE FIRST PART 
INCLUDES INTRODUCTORY READINGS AI^ED AT INTRODUCING THE CONCEPT OF THF GAME, 
USF OF GENERAL AND SPECIAL PURPOSE GAMES; AND INDUSTRY USE OF GAMES FOR 
TRAINING. THE SECOND PRESENTS ABSTRACTS OF MORE THAN 200 GAMES CURRENTLY BEING 
USED — DESCRIPTION, PURPOSE, AND ADMINISTRATION OF THE GAMEt SOURCES OF 
INFORMATION, AND DECISIONS MADE BY THF PARTICIPANT. OCCUPATIONAL AREAS COVERED 
BY INDUSTRIAL GAMES INCLUDE: ADVERTISING, AEROSPACE, AGR I BUS I NESS r BANKINGt 
FOREST PRODUCTSf INSURANCE, PETROLEUM, TRANSPORTATION, AND RETAILING AND 
WHOLESALING. THE THIRD PART CONTAINS A BIBLIOGRAPHY OF ARTICLES AND BOOKS. 
( PT I 

AVAILABILITY: ; AMERICAN MANAGEMENT ASSOCIATION, INC., 135 WEST "^OTH STREET, 
NEW YORK, N.Y. 10020 ($22.00» 
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ACCFSSION NUMBER: ED0411Q8 

CLFAPINGHOUSE ACCFSSION slUMBER: AC006986 

PlJrtLICATION DATE: 69 

title: ; SALEABLE SKILLS FOR ADULTS WITH SPECIAL NEEDS: STRATEGIES IM ADULT 
DISTRIBUTIVE EDUCATION, 

PERSONAL author: CCAKLEY, CARROLL 8, » ED. 

DESCRIPTOR: *ADULTS; CONFERENCE REPORTS; *D I STR I BUT I VE EDUCATION'; 

INSTRUCTIONAL STAFF; MEPCHANOI S ING; METROPOLITAN AREAS; *OUT OF SCHOOL YOUTH; 
PROGRAM DEVELOPMENT: PUBLICIZE; RECRUITMENT; *SKILL DPVELCPMENT; «URBAN A!?EAS; 
VOCATIONAL EDUCATION 

FOPS PRICE: DHCUyENT NOT AVAILABLE FROM EDRS. 

DESCRIPTIVE NOTE: 116P. ; PROCEEDINGS OF THE THIRD NATIONAL ADULT 

DISTRIBUTIVE EDUCATION CCNFERFNCF, MEMPHIS, TENN,, JAN 27-30, 196^ 

ISSUE: RIEDEC70 

ABSTRACT: THIS PUBLICATION CF THE PROCEEDINGS AND REC Q^'w ENDAT I ONS 0^ THE 

THIRD NATIONAL ADULT DISTRIBUTIVE EDUCATION CONFERENCE (HELD JANUARY 27-30, 
196Q IN MEMPHIS, TENNESSEE) INCLUDES PRESENTATIONS MADE AT THE CONFERENCE; 
OCCUPATIONAL GROUP REPORTS; T&SK ^OR^E RFPOPTS (UNEMPLOYED TO FVPLOYMFNT; 
EMPLOYMENT TO SUPERVISION; AND MOVING TO BUSINESS OWNERSHIP); AND A SUMMARY. 
THE TWO MAJOR PURPOSES OF THE CONFERFNCE WERE TO IMPLEMENT PROVISIONS OF 
LEGISLATION RELATING TO ADULT DISTRIBUTIVE EDUCATION SERVICES FOR OUT-OP-SCHOPL 
YOUTH AND ADULTS, AND TO IDENTIFY POSSIBLE SOLUTIONS TO PROVIOE AHUIT 
DISTRIBUTIVE EDUCATION SERVICES TO INDIVIDUALS IN THE MFTRPPOLITAN AREA. (mF) 

AVAILABILITY: THE INTERSTATE PRINTERS AND PUBL I SHERS , INC., OANVIIIE, ILL. 

61832 
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ACCFSSICN NUMBEP: FC041 172 

CLEARINGHDUSF ACCFSSION NUM8FR: VT011530 
PROGRAM area: 08 
PIJBL ICATiriN DATE: 6<5 

TITLE: MARKETING ANP vgRCHANOISIN'Ot COURSE DESCRIPTION. 

PERSONAL AUTHOR: BOYERt JPRQME L.: ANDERSONt FLOYD L. 

DESCRIPTOR: ANNOTATED BI3L IPGRAPHIES ; COURSE DESCRIPTIONS; COURSE 

OBJECTIVES; *CURRICULIIM GUIDES; *0I S ADVA NT AGED YOUTH; *D I STR IBUTI VF FOUCATIOM; 
DROPOUT PROGRAMS; *DPOPOUT REHABILITATION; EDUCATIONAL INNOVATION; 
INDIVIDUAL I7.FD INSTRUCTION; *MAPKFTING; MOTIVATION TECHNIQUES; OUT OF SCHOOL 
YOUTH; TEACHING TECHNIQUES; UNEMPLOYED 

IDENTIFIER: *ELFMENTARY SECONDARY EDUCATION ACT TITLE III: ESEA TITLE IIT 

EORS PRICE: FDRS PRICE MF-$0.25 HC-$?. 10 

DESCRIPTIVE NOTE: 40P. 

ISSUE: RIEN0V70 

ABSTRACT: 7 THIS COURSE DESCRIPTION WAS DEVELOPED BY EDUCATORS FOR US^ AT THE 
WORK OPPORTUNITY CFNTPR WHICH WAS ESTABLISHED TO TEACH HIGH SCHOOL DROPOUTS 
ANO/OR HARD-CORE UNEMPLOYED YOUTH. THF ULTIMATE OBJECTIVES OF THF MARKETING AND 
MERCHANDISING CURRICUUJM ARE TO PREPARE STUDENTS FOR CAREERS IN DISTRIBUTION 
AND TO ASSIST THEM IN GRADUATING FROM HIGH SCHOOL. INSTRUCTION INCLUPFS TOPICS 
ON RETAILING, THE SALES PROCESS, AND HU^AN RELATIONS ON AN INDIVIDUALIZED BASIS 
CONDUCTED IN AN INNOVATIVE ATMOSPHERE OF "LEARNING BY OOINt'." FEATURES OF THIS 
COURSE DESCRIPTION INCLUDE A PROGRAM EVALUATION, AN ANNOT/'TED BIBLIOGRAPHY, A 
SUMMARY OF TEACHING TECHNIQUES AND MATERIALS, AND CASE S I'DIFS. RELATED 
DOCUMENTS ARE AVAILABLE AS VT Oil 518-VT Oil 533 IN THIS ISSUE. (JS) 

GRANT NUMBER:" OEG-3-6-000'^ 83-0848 

BUREAU NUMBER: BR-5-0187 

INSTITUTION NAME: MINNEAPOLIS PUBLIC SCHOOLS, MINN. WORK OPPORTUNITY 
CENTER. 



SPONSORING AGENCY NAME: DOFFICE OF EDUCATION (DHEW), WASHINGTON, D.C. BUREAU 

OF RESEARCH. 
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ACCFSSinr. NUMRFR:' 5D039890 
CLE&RINGHOUS'E ACCESSION NUMBFR: LI0019A3 
PUBLICATION HATE: 30 SEP 68 

TITLF: FOUNDATinNS PP CONSTRUCTING A MARKETING DATA RASE; PRHFITAPLP 

APPLICATIONS OF THE COMPUTER TO MARKETING MANAGEMENT. 

PERSONAL AUTHOR: PQDEIL, HAROLD J. 

DESCRIPTOR; *4UT0MATI0N; *CO,MPuTFR PROGRAMS; *DATA 8ASES; INFOO^ATION 

SYSTEMS; *I.NPUT OUTPUT ANALYSIS; *MANAGEMFNT SYSTEMS 

IDENTIFIER: «MAMAGEMENT INFORMATION SYSTEMS; MARKETING DATA RASE; MIS 

EORS PRICE: FDRS PRICE MF-$0.50 HC-t4.20 

DESCRIPTIVE NOTE: H?.P,i PAPER GIVEN AT AMERICAN MAMAG^'^FNT ASSOCIATION] 

BRIEFING SESSION U 6310-04 

ISSUE: RIF0CT70 

ABSTRACT: AN INTRODUCTION INTO THE FOUNDATIONS OF CONSTRUCTING A MARKETING 

DATA BASE IS PRESENTED FOR THE SY<^TEMS AND MARKETING FXFCUTIVFS WHO ARE 
FAMILIAR WITH BASIC COMPUTER TECHNOLOGY METHODS. THE TFCHNIOUFS AND CONCERTS 
PRESENTED ARE NOW BEING IMPLEMENTED BY MAJOR ORGANIZATIONS IN THE D'^VFIOPMFNT 
OF MANAGEMENT INFORMATION SYSTEMS (MIS). A MARKETING DATA BASF IN THIS 
PRESENTATION IS CONSIDERED TO BE A LOGICAL OR CONC^PTUAI DATA RASE WHICH OP'^S 
NOT EXIST AS A PHYSICAL ENTITY IN ONE SEGMENT OF THE CORPORATE MIS, RUT, 
RATHER, EXISTS AS A LOGICAL SET OF DATA THAT CAN BE LOCATED BY A SOFTWARE 
••DEFINITION TABLE." OTHER DATA BASES CAN UTILI7E ANY APPROPPIATF plFMFNTS FROM 
THE CORPORATE MIS. A DEFINITION TABLE DEFINES EACH DATA BASF WITHIN THE MIS. 
THE CONCEPT DEVELOPED HERE RELICS UPON THE ABILITY TO UTILIZE ONE COMMON C/^ta 
BASE AS SEVERAL DATA BASES THROUGH THE PROCESS OF SOFTWARE MANI PULAT lOM, THIS 
SERVES AS THE CORPORATE MIS AND IS UPDATED IN A UNIFIED MANNER. THE ADVANTAGES 
ARE SEEN IN TERMS OF FILE MA I VITENA NC F , TIME AND STORAGE R^OU I R EMENTS . (NH) 

INSTITUTION NAME: LEASCO SYSTEMS AND RESEARCH CORP., BFTHESDA, MD. 
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ACCESSION NUMBFR: ED039362 



CL'?ARINGH0USE ACCESSION NUMBER: VT011133 



PUrtLTCATION OATF: S^^P b9 



title: " 0ISTRI8UTIVF FOUC^TinN IM THE HIGH SCHOOL. A SUGGESTED GU IPP FOR 
ADMIN ISTPATHRS AND TEACHERS 0^ D I S T'? I BUT I ON AND MARKETING. 

OFSCRIPTOP: K ^^AO^I N IST^ATOR GUIDES; *CURRICULUM PLANNING; *DI STR I BUTI VE 

EDUCATION; ECONOMIC CLIMATE: *FDUCATinNAL PLANNING; INSTRUCTIONAL PROGRAMS; 

MARKETING; «PPOGRAM GUIDES; "^LPVANCE {EDUCATIONS VPCATIONAL FDUCfTTPN 

EORS PRICE: EOPS PRIC^ MF-$0.50 HC NOT AVAILABLE FRQM EDRS. 

DESCR IPTIVE NOTE: 6PP. 



issue: RIESEP70 

ABSTPACT: THIS GUIDE WAS PREPARED BY A RESEARCHER-CONSULTANT T" HELP SCHnOL 

ADMINISTRATORS AND TEACHERS IMPROVE, REDIRECT, AND EXPAND INSTRUCTIONAL 
PROGRAMS PREPARING HIGH SCHOOL YOUTH TO ENTER AND PROGRPSS IN DISTRIBUTIVE 
EMPLOYMENT. IT PRESENTS DISTRIBUTIVE EDUCATION IN ITS EDUCATIONAL, SOCIAL, AND 
ECONOMIC ENVIRONMENT AND IS CONCERNcD WITH A BROADLY CONCEIVED PRPGPA.V. 
CHAPTERS cover: (1) ENVIRONMENT FOR DISTRIBUTIVE EDUCATION, ITS EDUCATIONAL, 
SOCIAL AND ECONOMIC RESPONSIBILITIES, (2) DISTRTRUTIVE EnuCATION AS A PROGRAM, 
AS IT IS AFFECTED BY THE 1968 VOCATIONAL EDUCATION AMENDMENTS, (3) ARFAS OF 
INSTRUCTION IN PREPARATORY CURRICULUMSt AND HOW THEY RELATE TO EACH OTH^R AND 
TO THE FIELD OF DISTRIBUTION, (4) METHC50S TO ASSURE APPLICATION TO E^'PLOYMFNT 
REQUIREMENTS IN PREPAOATGRY PLANS, (5) IMPLICATIONS OF LFVELS CF TRAINING 
OPPORTUNITIES, AND (6) ORGANIZING AND ADMINISTERING PREPARATORY INSTPUPTHN IN 
THE HIGH SCHOOL. A RISLIOGRAPHY AND A GLOSSARY ARE APPENDED. (GR ) 

REPORT NUMBER: '"tE-8?01P 



availability: SUPERINTENDENT OF DOCUMENTS, U.S. GOVERNMENT PRINTI^T, OFFICE, 

WASHINGTON, D.C., ( F S 5 . 282 : 8 21 09 , $.6==) 



INSTITUTION NAME: VIRGINIA COMMONWEALTH UNIV., RICHMOND. 



SPONS^^RING AGENCY NAMIr : * DOFF ICE OF EDUCATION (DHFW), WASHINGTON', r.C. DIV. 
OF VOCATIONAL AND TECHNICAL EDUCATION. 
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ACCFSSICN NUMBER: 1:0036712 
CLEARINGHOUSe ACCESS lO'M NUn'RER: &r006^32 
PlJi^L ICATION DATE: 6<? 

TITLE: MANAGEMENT TDAINING IN RETAILING. 

PERSONAL AUTHOR: VENESSt C. POSI^A 

DESCRIPTOR: N B I BL I CGPAPH I ES : CURRICULUM; EnuCATIONAl METHODS: «GUI0PLIMES; 
INSTRUCTIONAL AIDS; INSTRUCTIONAL STAFF; *MAN&GEMCNT EDUCATION; *PRnnRAM 
PLANNING; «RET AILING; SCHEDULING; SELECTION; TRAINEES; TRAINING TECHNIQUES 

IDENTIFIER: «G«EAT BRITAIN 

FORS PRICE: DOCUMcmt NOT AVAILABLE FR3M EDRS. 

DESCRIPTIVE NOTE: 103P. 
ISSUE: RIEJUL70 

abstract: INTENDED FO''. PROSdRCTIVF ME'^BERS OF THE ^FW DISTRIBUTIVE 

INDUSTRIAL TRAINING BOARD IN GREAT BRITAIN, THIS TRAINING GUIDE CnNCF^'TR ATES HN 
MANAGERIAL FUNCTIONS IN RETAILING; THr SELECTION OF TRAINEES; THE PLANNING OF 
IN-COMPANY AND EXTERNAL TRAINING PROGRAMS; SCHEDULING AND CONTINUITY OF 
TRAINING; ROLFS OF TRAINING PpRSONN^L; AND THE USE OF VARIOUS METHODS, 
TFCHNIOUESt AND AIDS. THE DOCUMENT T\tCLUDES A BIBLIOGRAPHY, IWEX, AND 
PPRTINENT LEGISLATION. ( LY » 



AVAILASILITY: $ ■ LONGMANS, GREEN AND COMPANY LIMITED, 'VB GPOSVENOR STpcPj, 
LONDON W.l, ENGLAND (I2S IID) 
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ACCESSICN number: FC036537 
CLFARINGHPUSE ACCESSION NUMP.Pt?: TE^<59Rftft 
opHGPAW AREA: 24 
PUBLICATinN DATE: 67 

TITLE: THf (^AILRPAD EPA: RUSINESS COMPETITICN AND THE PUBLIC INTEREST. 

PUBLIC ISSUES SERIES/HARVARD SOCIAL STUDIES PROJECT. 

PERSONAL AUTHOR: OLIVPR, DONALD W.; NEWMANN, FRED M, 

DESCRIPTOR: L ^BUSINESS; MARKETING; *RAIL TRANSPORTATION; SFfONDARY 
education; *SCCIAL PROBLEMS; *SOCIAL STJDIES; TEACHING GUIDES; TEIEVISION: 
TRAi^JSPQR TATION 

6DPS PRICE: DOCUMENT NOT AVAILABLE FROM ED^S, 

DESCRIPTIVE NOTE: 64P. 
ISSUE: RIEJUN70 

ABSTRACT: SEE TF A9«? 864, ABOVE. 

GRANT NUMBER: OFG-^-10-142 
BUREAU NUMBER: BR-5-0659 

INSTITUTION NAME: HARVARD UNIV., CAMBRIDGE, MASS. GRADUATE SCHOOL OP 

EDUCATION. 

SPONSORING AGENCY NAME: DOFF ICE IF EDUCATION (OHEW), WASHINGTON, O.C. BUREAU 

OF RESEARCH. 
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4CCFSSICN NUMBER: FPO'-6O05 
CLFARINGHPUSP ACCESSION NUMRFR: EF0036'V3 
PUQL ICATION DATE; 68 

TITLE: RESEARCH POTENTIAL OF APVAMCEO TECHNinLOGY FOR HOUSING. A ^^UTLniNG 

SYSTEM RASEO ON PILAM^NT WINOING AND NEW DEVELOPMENTS IN WATER AND WA<:TP 
MANAGEMENT. 

descriptor: bUILCING DESIGN; ftBUILDING MATERIALS; ^COMPONENT BUILDING 

SYSTFMS; CDNSTRUfTIPN (PROCESS); CONSTRUCTION COSTS; *HDUSIMG: *HOUSING 
INDUSTRY; MARKETING; PRFFABR ICAT inw ; RFSfAPCH; STRUCTURAL BUILDING SYSTEMS; 
♦TECHNOLOGICAL ADVANCEMENT 

EDRS PRICE: noCUMFNT NOT AVAILABLE FROM EORS. 

DESCRIPTIVE- NOTE: e5P*; AM ARCHITECTURAL RESEARCH LAB'^RATORY PROJECT IN 

ASSOCIATION WITH AET JE T-GENFOAL CORPORATION 

ISSUE: RIFJUN70 

ABSTRACT: THE UNIVERSITY OF MICHIGAN AND AEROJET CORPORATI0^ REPORT THFIP 

DEVELOPMENT OF A NEW BUILDING SYSTEM WHICH WILL OFPER THE CONSU^'FP A HIGHPP 
QUALITY PRODUCT AT LOWER COST. TO ACHIEVE THIS GOAL, THE UNI VPR S I T Y-AEPO JFT 
PROPOSAL SUGGESTFO FILAMENT WINDING (A PROCESS DERIVED FROM THE AFROSPAC^ 
PROGRAM FDR THE MANUFACTURE OF REINFORCED PLASTIC STRUCTURES) AS TH^ BASIS FOP 
THE DEVELOPMENT OF A NEW BUILDING SYSTEM FOR FAMILY HOUSING. THF STUDY 
CONCENTRATED FIRST OM CONCEPTUALIZING THE BUILDING SYSTEM TO BE OFVELOPED AND 
PROCEEDED WITH AN IDENTIFICATION OF ITS POTENTIAL EFFECTIVE PARAM^tfrs AS 
DETFR«INFO BY INHERENT ADVANTAGES, THE LIMITATIONS IMPOSFP BY THE NATURi^ jhc 
SYSTEM, AND THE PROBABLE EXTENT OF MARKET SUPPORT. (TO 

AVAILABILITY; ARCHITECTURAL RESEARCH LABORATORY, U>JIVFRSITY OF ^'ICHIGA^1, 

ANN ARBOR, MICHIGAN 4*^104 

INSTITUTION NAME: MICHIGAN UNIV., ANN ARBOR. 

SPONSORING AGENCY NAME: r^OEPARTMENT OF DEFENSE, WASHINGTON, D.C. 
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ACCESSION NUMRES: EOOSSeVt 

CLEAP INGHGUSE ACCESSION VUMBPR: AC00A34B 

PURL ICATICN HATE: 69 

title: G nf^JECTlVES FOP. MANAGEMENT PEVFLOP^FNT PROGRAMS IN lARGP oE^APTMENT 
stokes: their OETERMINAT If'N AND IMPLICATIONS FOR PROGRAM OESIGN. 

OFRSONAL AUTHOR: WENTOPF, OO^OTHY ARLENE 

DESCRIPTOR: 0 ISTP' I BUT I VE E9UCATT3N; DOCTORAL THESES; *MANAGEMFNT 

OEVELOPMFNT; #n8JECTlVFS; «nRGAMZATIPN SIZE (GROUPS); no T EN TAT I ON • «pDnr,Rav 
PLANNING; OUESTIONNAIRFS; *RETAILING; RETRAINING; SKILL nf v^^- LPPMENT ; STANDARDS; 
SURVEYS 

EDRS PRICE: DOCU^'ENT NOT AVAILABLE FROM FORS, 

DESCRIPTIVE NOTE: ??7P,; PH. D, THESIS 

ISSUF: RIEJUN70 

abstract: this study of SUPEkVI SORY/yiDOLE MANAGEMENT PEVFLCPMENT PROGRAM*: 

FOR LARGE DEPARTMENT STORES FOCUSFS 0^' T HF DETERMINATION OF TRAINING 'OBJECTIVES 
AND THE IMPLICATIONS 0^= THESE ORJFCTIVES FOR PROGRAM DESIGN, TO SURVEY CU^RFNT 
PRACTICE IN LARGE DEPARTMENT STORESt A QUESTIONNAIRE WAS <:FNT TO 71 LARGE 
STORt^S kHICH HAD AT LEAST 1000 EMPLOYEES, THIRTY ORGANIZATIONS RE PR*^ ^FNT I NG A 
TOTAL OF 281 STORC UNITS AND APPROXIMATELY 252,000 EMPLOYEES RESPOMPED WITH 
COMPLFTED QUESTIONNAIRES. GENERAL FINDINGS OF THE SURVEY SHOW THAT, ON THE 
WHOLE, SUPEPVI SORY/MANAGFMENT PROGRAMS IN THE LARGE DEPARTMENT STnpFS STUDIED 
ARE RATHER NAOROW IN SCCP= AND AIMED AT RELATIVELY LOW LEVEL OBJECTIVES. THIS 
IS INDICATED BY THE TFNOENCIES TO CONCEIVE OF DEVELOPMENT FOR THIS LEVFL AS A 
COURSE OR SERIES OF COURSES RATHER THAN A MANY- FACE TED, SEQUENTIAL APPROACH; TO 
DEVOTE MOST EFFORTS TO TRAINING OF NEW SUPERVISORS AS OPPOSED TO CONTINUING 
DEVELOPMENT OR RETRAINING OF THE ENTIRE GROUP OF SUPERVISORS; TO CP^'^FNTRATF ON 
PPES'=NT JOP RESPONSIBILITIES, COMPARED TO PREPAPATION FOR POSSIBLE FUTURE 
PROMOTION; AND TO E'^'PHASIZE THE MANAGEMENT FUNCTIONS WHICH ARE USUALLY MOST 
ASSOCIATED WITH LOWER LEVELS OF SUPEpVISION (SUPERVISIOM np PEOPLE AND CONTROL 
OF DAY-TO-DAY OPERATIONS IN CONTRAST TO PLANNING AND INNOVATION ANO HANDLING OF 
RISK AND UNCERTAINTY ), (AUTHO^/NL) 

AVAILABILITY: UNIVERSITY MICROFILMS, 300 N, ZEEB RD,, ANN AP ROE , MICHIGAN, 

48106 (ORDER NO, 69-9735, ME $3,00, XEROGRAPHY $10,35) 
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ACCFSSION NUMBER: Fn035833 

CLf ARINGHOUSE ACCFSSICN! : AC006'^A6 

PU«L ICATION OATF: 6f< 

TITLE: VIDBO 7APF FEEDBACK IN THE D^rVtLIPMENT DF LISTFN'TNf- <:KIlt<^ RY 

INDUSTRIAL SALESMEN. 

PC-KSONAL AUTHOR: STPOH, THOMAS FREDERICK 

DESCPIPTOP: analysis of VARIANCE; BEHAVIOR CHANGE; COw'. kOL GROUPS; nncTORAL 

theses; EVALUATION; Ex P^^R I MENT AL GROJPS; FEED3ACK; ^LISTENING; NONVERBAL 
COMHUNICAT ION; PERCEPTION; PHPNOTApc PECORDTNGS; RESEARCH; RCLF PLAYING; 
♦SALESMANSHIP; *S'<ILL r^^VELOPMENT; TFSTS; '^TRAINING TECHNIQUES; VEPBAl 
COM-^'UN ICATION; *VIDEO TAPE R«=COROINGS 

FORS PRTCF: nOCUMFNT NOT AVAILABLE FROM EDRS. 

DESCRIPTIVE NOTE: 1A2P.; FO, 0. THESIS 

ISSUE: RIEJUN70 

abstract: USING ROLE PLAYING AND CRITIQUE MFTHODOLOGY, THIS RESEARCH STUDY 

INVESTIGATED EFFECTS ON LEARNING CAUSED BY SELF-CONFRONTATION VIA VID«^n TAPE 
REPLAY COMPARED WITH AUOIO TAPF REPLAY, TWENTY-FlVE rXPFRIFNCED INDUSTRIAL 
SALESMEN WERE TAUGHT LISTENING SKILL St THE USE 0=- npeN-ENDEO AND Rr-FL«^fTIVE 
OUFSTlONSf AND RELATED TECHNIQUES; AND EACH ROi.E PLAYED THREE SALES IKTERVI^WS 
IN PRIVATE WITH THE I NVEST I GATOP . THEY WERE THEN OIVIOED INTO A CONTPOt GROUP 
(AUDIO TAPE FEEDBACK) AND AN EXPERr^ENTAL GROUP JVlOEO TAPE fFEDRACK), ALI 
SUBJECTS DEVELOPED AND APPLIFD EFFECTIVE LISTENING SKILLS DURING TR'iI^'nG, 
OVERALL DIFFERENCES BETWEEN METHODS WERE NOT SI GN! I CANT , HOWEVER, VIPFO TAPE 
Pp-v'fD SUPERIOR IN REDUCING INTERRUPTIONS AND INCREASING THE SHARING OF THE 
CONVERSATION, WHILE AUDIO TAPE WAS SUPERIOR FOR ACTfVF LISTENING, NONVERBAL 
PERCEPTION, USE OF OU^STIONS, ANr. THE USE OF SUPPORTfVF STATEMENTS. VIDEO TAPE 
SUBJECTS DECREASED IN FEEFCT IVENFSS AFTER THE FIRST PERFORMANCE AND 
SELF-CONFRONTATION, BUT GAINED ATTER THE SECOND. CONTROL SUBJECTS IMPPOVED 
STEADILY WITH EACH PERFORMANCE, AND ^ORF HR LESS EVENLY ON ALL CPITERU, THE 
FACTORS OF AGF, SELLING EXPERIENCE, AND EDUCATION PROVEO INSIGNIFICANT, 
( AUTHOP/LY) 

availability: UNIVERSITY 'MICROFILMS, 300 N, 7.EEB RO, , ANN ARBOR, ^'ICHIGAN, 

48106 (ORDER NO, 69-15,170, MF $3,00, XEROGRAPHY $6,R0) 

INSTITUTION NAME: COLUMBIA UNIV,, NEW YORK, N,Y, 
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ACC6SSIGN NUMBER: ^0034921 
CLFARINGHCUSP ACCF5ST0N NU^BFR: AC006166 
PU8L ICATIC^ DATg: 6<9 

TITLE: -. TRAINING FOR RESULTS; A SYSTEMS APPROACH TO TH^ PFVFIQP^'FNT OP HUM£N 
RESOURCES I^! INDUSTRY. 

PERSONAL AU"^H0R: WAPPPN, MALCOLM W, 

OESCRIPTOR: B IBL IIGRAPHIES ; *COST EFFPCTIVFNFSS; EOUC ATT nNiAi. NEFPS: 

ESTINiATET CHSTS; EVALUATION TECHNIQJES; FINANCIAL SUPPORT; «GUinFS; *IN:)USTPIAL 
TRAINING; INSTRUCTIONAL OfSIGN; INSTRUCTIONAL STAFF; ^MANAGEMENT PFVPLCPf'ENT ; 
PROFESSIONAL TRAINING; SALESMANSHIP; STATISTICAL DATA; SUPF^'VISOPY TRAINING; 
*SYSTEMS APPROACH 

EORS PRICE: COCHMENT NOT AVARABLF FP^m FORS. 

DESCRIPTIVE NOTE: 249". 

ISSUE: RIPMAY70 

ABSTRACT: USING THE SYSTEMS APPROACH, THIS BOOK EXPLORES TRAIM^G IN 

INDUSTRY AS AN GPGAN I ZATIONAL TOOL PGP DEVELOPING HUMAN RFSOUPCES, AND STRESSES 
TRAINING RESULTS AND PETUFN ON INVFSTVfMT RATHPP THAN TRAINING PRHGPA^S AS 
SUCH, IT IS INTPNO^O AS A GUIDE FOR GENERAL MANAGERS, "PRSONNFL ANP INDUSTRIAL 
RELATIONS DIRECTORS, AND TRAINING DIRFCTO:^S ON HOW TRAINING FUNCTIONS, HOW AND 
WHEN IT IS COST EFFECTIVE, HOW Tn EVALUATE IT, AND HOW IT SHOULD RE STPUC^UR'^n 
WITHIN THE MASS PROOUCT ION, SALES, SUPERVISORY, ADMINISTRATIVE, AND TECHNICAL 
TRAINING FIELDS. INCLUDED APE SECTIONS ON COST pSTIMATING AND EVALUATING 
TRAINING IN TER^S OF OBJECTIVES AND RESULTS. TRAINING SYSTEMS FLEME'':ts 
(RESEARCH, ANALYSIS, DEVELOPMENT, OPERATIONS, EVALUATION) ARE ALSO EXPLAINED, 
TOGETHER WITH SUCH O'^HER ASPECTS AS INSTRUCTIONAL DESIGN, FEEDPACK, FINANCIAL 
SUPPORT FOP EMPLOYEE SELF- 1 VPROVEMFMT , AND THF ORGANIZATIPN AMD STAFFING THE 
TRAINING FUNCTION. AN INDEX, BIBLIOGRAPHY, AND 1^ TABLES ANp FIGURES ARE ALSO 
INCLUDED. (LY» 

AVAILABILITY: ADD I S ON-W ESL FY PUBLISHING COMPANY, INC., READING, 

MASSACHUSETTS 01867 
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ACCFSSION NUMBER: En0341'.4 
CLFARINGHGUSF ACCESS ION NUMBER: AC006157 
PUBLTCATICN OATP: AUG 6*^ 

TITLE: MAMAGEMF^T TRfilMMr, PR'^-GRA*" IN A DISCOUNT STOrf, 

OFRSnNAL author: SfTHI, MA^1M0HA\1 SINGH 

O^SCfi IPTQP: 7 PUSI NESS AOMIV I STRATI ON; CHIEF AOMI fg I STR ATOP S ; OFC I-""' MAK I MG: 
INVESTIGATIONS; ♦MANAGP'^ENT OEV^LnpyPNT; «ASTFRS THESES; *CN' THE JQw "^PAINING; 
PARTICIPANT SATISFACTION; PERCEPTION; *PRnGRAM EVALUATION: *RCTAlLirC-; 
TRAINEES; TRAINING OBJECTIVES 

EORS PRICE: EOP<: PRICE MF-S0.P5 HC-$2.75 

OESCkloTIVE NOTE: 53p.; M.n.A, Thcsis 

ISSUE: RTEAPR70 

ABSTRACT: THIS STUDY INQUIRED INTC THE OBJECTIVES OF MANAGEMENT Tt?AlNlNG 

PROGRAMS IN TWO CHAINS OF DISCOUNT ST-^RESt AND WHETHER THOSE WHO C^^PLETc 
TRAINING BELIPVE THAT PROGRAM OBJECTIVES HAVE BEEN MET. QUE STIDNNA Iop 
INTERVIEWS WERE HELD WITH TwO MANAGERS AND FOUR TRAINE^^S FROM ONE CHAIN, AND 
WITH TWO .MANAGERS ANP TWO TRAINEES ERTm THE OTHER. TEN HYPOTHESES CnNCFRNINiG 
THE ACCEPTANCE Atv'O THE REALIZATION 3F CERTAIN OBJECTIVES W^R E TPSTt:p. THESE 
WERE AMONG THE CONCLUSIONS REACHCQ: (1) ALTHOUGH, AS INDICATED BY MANAGERS, 
TRAINING PPOGRAVS STRESSED THP NEED P QR A BRoAD VIEW OF THE COMPANY iKD B^TTEP 
UNDERSTANDING OF HUMAN QELATIONS AND INTERACTION, TRAINEES ^ELT ~HAT SUCH 
OBJECTIVES WERE NOT BEING REALIZED, AT LEAST INITIAl*Y; (?) MANAGERS AND 
TRAINEES NEED A CLOSER INTERRELATIONSHIP TO ACHIEVE OVEOALL PROGRAM OBJECTIVES; 
(31 AS FAR AS THE MANAGERS ARE CONCERNED, THE PROGRAMS HAVE «ET MOST rp TMPIR 
OBJECTIVES; PROGRAMS HAVE GIVEN TRAINEES A KNOWLEDGE "F DPGANI ZAT I ONAL 

FUNCTIONS, HELPED THEM TCWARO BETTER DECISION MAKING, APPARENTLY HAVE GIVEN 
T"EM SELF-CONFIDENCE FPP ADVANCING TO POSITIONS OF INCREASED » FSPONS IP IL I T Y , 
AND SEEMINGLY HAV«^ cnsablED TRAINEES TP ADAPT THEIR THINKING TP NEW 
ENVIRONMENTAL SITUATIONS. (LY) 

INSTITUTION NAME: ATLANTA UNIV., GA. 
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Access lOM NUMBER: FDC3320P 

CLf ARINGHCUSE ACCESS TOM '\HJVBPR: VT00Q196 

PURL ICATICN OATE: 69 

TITLF: 01 S&DVANTAGPO ANH N^N-O I S A OVA NT AGED UP.3AN HIGH SCHOOL «^TUD''NTS 

PERC^PTICNS OF WORK WITHIM GENERAL MEPCHANDISE RETAIL OFOARTMENT STOPFS. 

PERSONAL AUTHOR: BENNETTt JAMES Gf^ROON 

OESCRIPTCP: *DISADVAMTAGE0 YOUTH; *r) ISTR IBUTI VE EDUCATION: FMPLPYFF 

ATTITUDES; EMPLOYMENT COPCRTUNI TI ES: EMPLOYMENT PRACTICES: FMPLRYMPNT 
QUALIFICATIONS; JOB SATISFACTION; OCCUPATIONAL ^'OBILITY; PFRCFPTIP*^; RACIAL 
DISCRIMINATION; RATING SCALES; RETAILING; *SALES OCCUPATIONS; ^STlJOFN'T 
ATTITUDE*:; *SURVEYS: WORK ATTITUOES 

EORS PRICE: DOCUMFNT NOT AVAILABLE PROM EDPS. 

DESCRIPTIVE NOTE: 119P. 

ISSUE: RIEFER70 ' 

ABSTRACT: N IN THREE '^HIO CITIESt A PPRCEPTION SCALE OF 5"^ STATEMENTS WAS 
ADMTNISTFREO TO: (1) RLACK STUDENTS IN SCHOOLS SERVING D I S AOVANT AGFO YOUTH. 

(2) 600 WHITE STUDENTS IN SCHOOLS SERVING NON-DI SAOVANTAGEO YnUTH» (3) ?7 WHITc 
STUDENTS IN A SCHOOL SERVING 01 S APVANT AGFD YOUTH, AND (^) 154 OFPAPTMt^NT STORE 
WORKERS. AMONG EXTENSIVE FINDINGS WERE THE FOLLOWING: (1) THE PERCEPTIONS HF 
THE WHITE STUDENTS IN THE "DISADVANTAGED SCHOOL" MOST CLOSELY APPROXIMATED THF 
PERCEPTIONS OF THE STORE EMPLOYEES: THF BLACK STUDENTS WERE THE FAPTHFST 
PEMOVEDt (2) LIKE THE EMPLOYEE GROUPt THE WHITE STUDENTS IN THF "01 S ADVANT AG^P 
SCHOOL" BELIEVED THAT MINOrtty AND WHITE APPLICANTS HAVE EQUAL CHANGES OF BFING 
HIRED AS SALESMEN, (3) WHITE STUDENTS IN " NON-DI S ADV ANT A GFD SCHOOLS" AGREED ' 
WITH EMPLOYEES THAT PERSONALITY, <^DUCATlONAL ATTAINMENT, HEALTH, AND SPEAKING 
ABILITY ARE IMPORTANT, AND (4) THE BLACK STUDENTS ATTACHED IMPORTANCE TO 
EDUCATION BUT WERE LESS AWARF OF THE TRADITIONAL EMPLOYMENT RFQUISITFS AND 
G'^NERAL WORK ^ULES; THEY WERE MCRE WILLING TO WORK FOR A MINIMUM WAGF AND 
BELIEVED FACTORY WO»K WAS more STABL^. ALL AGREED THERE ARE FEW NHN-WHIT- 
MANAGEMENT PERSONNEL. THIS PH.D. DISSERTATION WAS SUR^'ITTED TO THE OHIO STATF 
UNIVERSITY. (JK) 



AVAILABILITY: I UNIVERSITY micpOFRMS, INC., 300 NORTH ZEFP ROAD, ANN A^ROR, 
MICHIGAN 4P106 
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ACCESSION NUMBPR: Ff;03250R 
CLEARINGHPUSP ACCFSSION NUM6=R: ACaO'5542 
PUBL ICATICM OATE: 68 

TITLE: INDUSTRIAL TPAI^'I^IG P^^ACTICES. 

PERSONAL AUTHOP: BEVFRSTHCk, A.G. 

DESCPIPTOR: AUOIOVISUM AIDS: B I B LI OGRA PHI FS ; *FDUCAT inrj AL L FG I SI AT I nvj ; 

HIGHER EDUCATION; *INOUSTRIAL TRAINING; J06 AN'ALYSIS; ''MAMAGEMEMT OFVPtOPMFNT: 
OFFICE OCCUPATIONS: G AMI 7AT I CNS (GROUPS); PROGRAM PLANNING; SALFS 
OCCUPATIONS: SUPERVISORY TPAINJING; TECHNICAL EDUCATION; «TRAINING tpchNIQJES 

IDENTIFIER: *GRFAT ^RIT/^IM; INDUSTRIAL TRAINING ACT OF 1964 

FOPS PRICE: DOCUMENT NC' AVAILABLE FpQM EDRS. 

OeSCR IPTIVE NOTE: 196P. 

ISSUE: RIEFEB70 

abstract: BASEO PRIMARILY ON BRITISH CONDITIONS, THIS VOLUME CONCENT!? ATF S 

ON METHODS OF INDUSTRIAL TRAINING FOR PROOUCTION WORKERS, fRAFTSMFN AND 
TECHNICIANS, OFFICE PERSONNEL, TECHNICIANS AND T ECHNOLnO I SIS , SUPFR V I "^OR , 
MARKETING AND SALES Pf^RSONNEL, AND THE JUNIOR, MIDDLE, AND SFNIOO OR FXECJTIVF 
LEVELS OF MANAGEMENT, GENERAL PRINCIPLES AND FUNOAM^NTAL CnNCEPTS ARE 
INTRODUCED, FOLLOWED HY PROVISIONS C-F THE INDUSTRIAL TRAINING ACT OF 1964 AND 
THE FUNCTIONS OF VARIOUS IMPLEMENTING BODIES. SUCH ASPECTS AS CRAFT TRAINING, 
ON THE JOB TRAINING, RECRUITMENT AND SCPFFNING, JOB ANALYSIS, THF INDUCTION AND 
ORIENTATION OF YOUNG WORKERS, R ELE ASE D-T IMP TECHNICAL HIGHER FDUCATinN, 
DEVELOPMENT PF TRAINING OFFICERS, PROGRAM EVALUATION, AND COOPERATION WITH 
EDUCATIONAL INSTITUTIONS AND TRADE UNIONS, ARE COVERED. GUIDELTNTS AR^ ALSO 
OFFERED FOR USING LECTURES, GROUP DISCUSSION, PROGRAM INSTRUCTION, CASE 
STUDIES, FILMS, AND OTHCR ACTIVITIES AND RESOURCES. THE DOfUMPNT INCLUPPS 
CHAPTFR REFERENCES, INDEX, B HL ! DGRAP HY , ORGANIZATIONS, ADULT SCHOOLS, TRAINING 
SCHEMES AT DIFFERENT LEVELS, AND RECENT ACTIVITIES OF THE INDUSTRIAL TRAINING 
BOARDS. (LY) 

AVAILABILITY'. CLASSIC PUBLICATIONS LTD., RECORDER HOUSE, CHURCH STREET, 

LONDON N. 16, ENGLAND (50S) 
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ACCESS IO^J 'xlUMBER: eO032^35 
CLEARINGHOUSE ACCFSSTO^ NUMBER: VT009S03 
PUBLICATION DATE: JUM 69 

title: I A COMPETENCY PATTERN APPROACH TO CURi'ICULUM CONSTRUCTION IN 
DISTRIBUTIVE TEACHER eDUCATI>!. FINAL REPORT OF RESEARCH PROJECT, VOL. V. 

PERSONAL AUTHOR: CRAWFORD, LUCY C. 

DESCRIPTOR: CHARTS; CURPICULU^^ OF VEL OP.vifiMT ; *CUPRICULU'' RESEARCH; 

*f)I STRIPUTI VE EDUCATION; OISTRIBUTTVE EDUCATION TEACHERS: INiSTPUCTC 
COPPOINATOPS; *JOB SKILLS; NATIOi^AL SURVEYS; OCCUPATIONAL INFORMAT I PK; 
OCCUPATIONS; ^RETAILING; *TASK ANALYSIS; TEACHER EDUCATION; TEACHING SKILLS 

EDRS PRICE: FDRS PRICE MF-tl.OO HC-$12.60 

DESCRIPTIVE NOTE: 250P. 

issue: PIEJAN70 

ABSTRACT: THIS STUDY INVOLVED ALL DISTRIBUTIVE EDUCATION STATE SUPERVISORY 

AND TEACHER EDUCATION PFRSONNEL I^J THE UNITFO STATES, 48 0 1 S TP I B UT I EDUCATION 
TEACHER COORDINATORS t AND 400 DISTRIBUTIVE WORKERS AT ENTRY, SUPERVISORY, AND 
MANAGEMENT LEVELS. THIS DOCUMENT, VOLUME V, IS THE FINAL VHLU'-'E IN THF REPORT 
OF THE PROJECT, AND INCLUDES FINAL REPORTS OF PHASES II AND III OF TH^^ STUDY. 
THE CRITICAL TASKS, COMPETENCIES NEEDED TO PERFORM THE TASKS t ANn A 
CROSS-TABULATION OF COMPETENCIES NEFOEO BY WORKERS ARt^ PPESENTEO FOR <^FLFCTFO 
CATEGORIES OF DEP ARTMEN T AN D V AR I E FY STORES IN VOLUME II (VT 005 974), FOOD 
STORES, S£PV;~E STATIONS, AND WHOLESALING INVOLUTE III (VT 005 °75), AND 
HOTEL-MOTEL AND RESTAURANTS IN VOLUME IV { VT 005 976). VTLUME I (VT 005 97^) 
INCLUDES A PHILOSOPHY OF DISTRIBUTIVE EDUCATION, THE CRITICAL TASKS OF fU^TH 
SCHOOL DISTRIBUTIVE EDUCATION TEACHFR COOfOINATOR, THE PPOFFSSIGNAL 
COMPETENCIES NEEDED TO PERFORM THF CRITICAL TASKS, THF T = CHMicAL COMPETENCIES 
NEEDED TO DEVELOP IDENTIFIED COMPETENCIES OF SELECTED DISTPIRUTIVE WOPK^^S, AND 
A CROSS TABULATION OF COMPETENCIES NEEDED BY SELECTED DISTRIBUTIVE WCPK'^PS. 
(CH) 

GRANT NUMBER: 0EG-6-B5-044 

INSTITUTION NAMF: VIRGINIA POLYTECHNIC INST., BLACKSBURG. 

SPONSORING AGENCY NAME: ODFFICE OF EDUCATION (DHEW), WASHINGTON, D.C. BUREAU 

□F RESEARCH. 
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ACr.ESSICM NUMBER: FC032385 
CLFARINGH0US6 ACCESSION NiUMBFR: VT005975 
PUBLICATION DATE: 31 QEC 67 

^ilcToro , COMPFTENCY PATTE^^N APPROACH TO CURRICULUM CONSTRUCTION 
distributive: TEACHER EDUCATION. FINAL REPORT, VOLUME III. 

PERSONAL author: CRAWFOcq, LUCY C. 

DESCRIPTOR: 1 CRITICAL INCIOFNTS METHOD; CUR R I CULU M OE VFLCPMFNT : ^CURRICULUM 
research; ^distributive education; INSTRUCTOR COORDINATORS; *JOP SKILLS- 
OCCUPATIONAL INFORMATION; OCCUPATIONS; ^RETAILING; *TASK ANALYSIS; TFACHFR 
EDUCATION; TEACHING SKILLS 

FORS PRICE: FORS PRICE MF-$1.25 Hr-$l5.q5 

DESCRIPTIVE NOTE: ?17P. 

ISSUE: RIEJAN70 

^^^^ ^^^^^ INVOLVES ALL DISTRIBUTIVE EDUCATION STATE SUPERVISORY 
AND TEACHEP EDUCATION PERSONNEL IN THE UNITED STATFS, ".8 DISTRIRUTIVF FOUCATIPN 
TEACHER COORDINATORS. AND 400 DISTRIBUTIVE WORKERS AT THE ENTRY, SUPRv?S^r7 
AMP MANAGEMENT LEVELS. THIS DOCUMENT, VOLUME III, INCLUDES THF R I TI CAL TA SK S . 
COMPETENCIES NEEDED TO PERFORM THE TASKS, AND A CROSS TABULATION OF 
COMPETENCIES NFFDED BY WOPK^RS IN SELECTED CATEGORIES OF FOOD STORFS, SFRVICF 
STATIONS, AND WHOLESALING. VOLUME n (VT 005 974) AND VOLUME IV (VT OOS 976) 
INCLUDE THF SAME INFORVATION FOP THE AREAS OF DEPARTMENT STORES, VARIETY 
STORES, HJTFLS-MOTELS, AND RESTAURANTS. VOLUME I (VT 005 973 ) ' I NC L UD ES 
PHILOSOPHY OF DISTRIBUTIVE EDUCATION, THE CRITICAL TASKS OF THF HIGH SCHOOL 
OISTRIBUTIVF EDUCATION TEACHER COORDINATOR, THE PROFESSIONAL COMPETENCIES 
NEEDED TO PERFORM THE CRITICAL TASKS, THE TECHNICAL COMPETENCIES NPr-oFD TO 
T^lfnT. IDENTIFIED COMPETENCIES OF SELECTFO DISTRIBUTIVE WORKERS AND A CROSS 
TABULATION OF COMPETENCIES NEEOFn BY SELECTED DISTRIBUTIVE WOPKFPS. VOLUMF V 
(VT 009 083) INCLUDES FINAL REPORTS OF PHASES II AND III OF THE STUny. (MM) 

GRANT NUMBER: OEG-6-85-044 

INSTITUTION NAME: VIRGINIA POLYTECHNIC INST., BLACKSRURG. 

'^OrRESEARCH?'"^'' FOUCATION (DHEW), WASHINGTON, D.C. BUOFAU 
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ACCFSSinN NUMBFO: FD031652 
CLEARINGHPUSF ACCESSION NUMBER: 
PUBLICATION DATE: JUL bH 



AC005047 



TITLE: • BACI6 REGISTFR OF pROGRAMMEn INSTRUCTION IN' THF FIFLD PF FOUCATION 
AND TRAINING IN COMMERCF AND INDUSTRY. VOLUME 2, 1968, 

DESCRIPTOR: X ^BUSINESS EDUCATION; CHEMISTRY: ELECTRICITY; FLECTRONTCS; 
ENGINEERING EDUCATION; *INOUSTRIAL TRAINING; INFORMATION SCURCFS; *'''ANAGE'^ENT 
EDUCATION; -MTHEMATICS; PHYSICS: *PRnGRAMED INSTRUCTION; ^PROGPAMFD MATERIALS: 
SALESMANSHIP 



lOFNT IFIER; 
EDPS PRICE: 
DESCRIPTIVE NOTE: 



GREAT BRITAIN 

OQCUMFKT NOT AVAILABLE FROM EDPS. 



?03P. 



I SSUE: 



RI EJAN70 



ABSTRACT: THE PP I T I SH A SSOC I AT I ON FOR COMMERCIAL AND INDUSTRIAL FOUCATION 

HAS INCLUDED IN ITS REGISTER 3F ANNOTATED PROGRAMED INSTRUCTIONAL MATERIALS: 
PROGRAMS AVAILABLE IM THF UNITED KINGDOM; PROGRAMS DEALING WITH INDUSTRIAL AND 
COMMERCIAL TRAINING AND RELATED FURTHER EDUCATION; AND INFOPMATION AS SJPPLIFO 
BY THE AUTHORS OR PROOUCFRS OF PROGRAMS. THE AREAS COVERED ARE: CHFMISTRY; 
COMMERCIAL SUBJECTS V2 SUBHEADS ; COMPUTERS; ELECTRICITY; ELECTRONICS: 
ENGINEERING 13 SUBHEADS ; INDUSTRIAL PROCESSES AND TECHNIQUES 6 SUBHEADS ; 
MANAGEMENT SUBJECTS "5 SUBHEADS ; MATHEMATICS 11 SUBHEADS ; PHYSICS; POLICE 
PROCEDURES: SALES 4 SUBHEADS ; TRAINING 2 SUBHEADS . ALSO INCLUDED APE A 
SUBJECT INDEX AND A LIST OF P^DOUCERS PUBLISHERS, CONSULTANTS, FIRMS, 
GOVERNMENT DEPARTMENTS, AND EDUCATICiNAL ESTABLISHMENTS. (NL) 



AVAIL ABIblTY: 
16 PARK CRESCENT, 
NON-MEMBERS) 



BRITISH ASSOCIATION FOR COMMERCIAL AND INDUSTRIAL FOUCATION, 
REGENT'S PARK, LONDON, ENGLAND (MEMBERS 30S; 45S 



INSTITUTION NAME: BRITISH ASSOCIATION FOR COMMFRICAl AN" INPUSTPIAI 

EDUCATION, LONDON (ENGLAND). 
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ACCFSSICN NUMBER: PC02994'5 
CLEARINGHOUSE ACCFSSIOM NUMRPR: VT006l«B 
PURLICATIPN DATE: m&r 

TITLE: OCCUPATIONS FOR YQU. PART TWO. 

OFSCRIPTOR: *CAREER PLANNING; CLERICAL OCCUPATnNS; FrurATIONAL NFFDS; 

EMPLOYMENT OROJECTIONS; EVPLOVMFMT QUALIFICATIONS; IMFHRMATION S^UPfFS; JOB 
SKILLS: *OCCUPATIGNAL GUrOANCF; *OCCUPAT lONAL INFORMATION: SAL^S OCTUPAT 1 3NS ; 
SERVICE OCCUPATIONS; *STUnY GUIDES; WAGES; WORK FNVIRONm«=NT 

EDRS PRICE: EORS PRICE MF-$0.50 HC-$5.70 

OESCRIPTIVE NOTE: 112P. 

ISSUE: RIEnCT59 

ABSTRACT: 6 THE BOfJKLFT IS INTENOEO TO ASSIST YOUNG r.cnp| f TO SFCURF 
INFORMATION IMPORTANT TO ^'AKING VOCATIONAL CHOICES. IN'^GR^'ATinN ABOUT T H*^ 
FOLLOWING WORKERS IS INCLUDED: (1) CASHIERS, (^) KEYPUNCH OPFPATORS, (^1 MAIL 
CARRIERS AND POSTAL CLERKS, (4) SECRETARIES, (5) SHIPPING AND PPfCIVING CLERKS, 
(6) STOCK CLERKS AND GENERAL STOCK HANDLERS, (7) TYPISTS, (B) OUTSIOF SALFSMFN, 
(9) SALE? CLERKS, (10) BARBERS, (11) BEAUTY OPERATORS, (1?) DRYCLEANFRS, (13) 
HOSPITAL ATTENDANTS AND NURSE AIDES, (K) LAUNDRY WORKERS, (IS) LICENSED 
PRACTICAL NURSES, (If) TAXI DRIVERS, (17) TELFPHONF OPERATORS, (18) WAITERS AND 
WAITRESSES, (19) COMMERCIAL ARTISTS, (20) FACTORY ASSEMRLFPS, (21) PIPEMCN, 
(22) POLICEMEN AND POLICEWOMEN. FOR EACH GROUP, INFORMATION IS ORGANIZED UND»=f< 
THE HEADINGS: (1) WHAT THEY 03, (2) TRAINING AND RE QUI P F MFNT S , (3) EARNINGS AND 
WORKING CONDITIONS, (4) EMPLOYMENT OUTLOOK, AND (5) WHFSE TO GFT FURTHER 
INFORMATION. ED 017 7 OA IS A RELATED DOCUMENT WHICH SUPPLIES INFORMATION ABOUT 
OTHER OCCUPATIONS. (JK) 

INSTITUTION NAME: ALLINGTON CORP., ALEXANDRIA, VA. 
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ACCFSSICN NU-^BfR: En02963'> 

CLEAP INGHOUS? ACCESSION N'UVBER: JC6<5015Q 

PiJi^L ICATTC'N DATE: 69 

TITLP: RUSINFSS'S PEST SELLFP--IT«S CALLED RETAILING. 

PERSONAL AUTHOR: RFRNiAPO, LOUISF 

OESCRIPTOP: *0 I STo IHIJT I VE EOUCATfON; *JUNIOR COLLEGES; *yFPCH£ NJD ISING; 

♦RETAILING; *SALFS OCCUPATIONS; WORKSHOOS 

FOPS PRICE: FDRS PRICE MF-$0.25 HC-tO.AO 

DESCRIPTIVE f>!OTE: 6P. 

ISSUE: PIE0CT69 

ABSTRACT: THIS ADORESSt GIVEN AT A WORKSHOP ON DISTRIBUTIVE FDOCATION, 

OFALT PRIMARILY WITH TH": COORDINATION OF CLASSROOM THEORIES OF RETAIL SELLING 
WITH THEIR APPLICATION IN THE STORE. THE TEACHE R-CnORDI NATOP , WHO I<; 
RESPONSIBLE FOR THIS STEP, OFTEN HAS SUCH A FULL PROGRAM THAT HF TENDS TO 
OVERLOOK IT. THE TFACHEP '-'UST WORK WITH THE MERCHANT FOR AN EFFECTIVE 
COORDINATING PLAN, ADHERE TO IT, AND RECORD THE FINDINGS FOP EVA LUAT KN'. HF 
SHOULD MAKE MORE USE "^F THE "DOWNTOWN TEACHER," SOMEONE DESIGNATED PY 
MANAGEMENT TO SPONSOR THE STUDENT WHILE HE IS ACTUALLY WORKING AT THE STORE. 
THUS, THE TEACHER, THP SPONSOR, AMP MANAGEMENT ALL HAVE A DART IN THIS 
COORDINATION. A WEIL-TPAINED ^ND ENTHUSIASTIC SPONSOR CAN ADD FF FPCT IV^NF*: S AND 
MEANING TO CLASSROOM LEARNING AND, AT THE SAME TIME, IMPROVE HIS "^WN 
SUPERVISORY TECHNIQUES. HE SHOULD RECEIVE RECOGNITION FOR THIS TASK Ni^T ONLY 
FROM MANAGEMENT BUT ALSO FROM HIS COLLEAGUES. AN ACTIVE T FACHEP-COOR PINAT'iR 
WILL KEi^P UP TO DATP Of RETAIL ACTIVITY AND CHANGE, BUILD UP THF C'^^'FID!=NC F OF 
MANAGEMENT IN THE PROGRAM, PROVIDE GOOD PUPLIC RELATIONS FOR THF COLLEGE, AND 
FIND RELEVANT CASE STUDIES FOR THE CLASSROOM, COORDINATION '-'AY RE HANDLED AS 
(1) ROUTINE OBSERVATIONS AT THF STORE, (2) VISITS WITH THE STUDENT TO 
DEMONSTRATE ON-THE-JOB TRAINING, (3) DISCUSSIONS WITH THE SPONSOR ON SPECIAL 
TECHNIQUES NEEDED BY THE STUDENT, Ok (4) FORMAL CONFERENCES WITH THE SPONSOR 
THE STUDENTS PROGRFSS. (MH) 
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ACC5SSICM NUMBt=R: «:r02«?399 

C LEARIN'GHOUSF ACCESSIOK N'IJMBEk: ArOOA2fO 

PUBLICATION DATE: 6^ 

TITLE: L AN EMPIRICAL iWESTTGATinN OF THE EFFECTIVENESS np EXECUTIVE 
DEVELOPMENT PROGRAMS AS PPRfEIVEO BY PAR T I C I PAT I NG MARKETING AMn SAIE<: 
EXECUTIVES. " ■ 

PERSONAL AUTHOR: TRICKETT, WILSON L. 

DESCRIPTOR: *CHIEF AOMI NISTRATO^^S ; DOCTORAL THESES; FOLLOWUD STUDIES; 

HETEROGEMEOUS GRO';^!^•G; HOynQENEOUS GROUPING; ^MANAGEMENT DEVFLOPVpNT: 
♦ MARKETING; *PARTICfPANT SATISFACTION; PROGRAM CONTENT; *PROGRAM FVALUATin\.; 
TEACHING TECHNIQUES; UNIVERSITY EXTENSION 

EORS PRICE: DOCUMENT NOT AVAILABLE FROM EDRS. 

DESCRIPTIVE note: \?2?,i PH. D. THESIS. 

ISSUE: RIESEP^9 

ABSTRACT: A STUDY OF THE EFFECTIVENESS OF EXECUTIVE DEVELOPMENT PPPGR&MS 

FOR MARKETING AND SALES EXECUTIVES TESTED THREE HYPOTHESES: (1) PARTICIPATION 
IN SUCH PROGRAMS RESULTS IN IDENTIFIABLE BENEFITS AS PERCEIVED RY THE 
participants; (2) academically ORIENTED EXECUTIVE DEVELOPMENT PROGRAMS HAVE 
SIGNIFICANT ADVANTAGES OVER COMPANY OPIENTFO PROGRAMS AS PERCEIVED RY 
PARTICIPANTS; AND (3) PROGRAM BENEFITS AS SEEN BY PARTICIPANTS ARE ENDURING. 
PHASES OF THE STUDY WERE AN EVALUATION OF A 2 1/2 WEEK GRADUATE SCHOOL OF SALES 
MANAGEMENT AND MARKETING (1962 It A 0U'= ST I nNN AI 0 E SURVEY OF MANAGPMFmT AND 
MARKETING EXECUTIVES (1964), AND A FOLLOWUP EVALUATION IN IP^^S OF THE 
EFFECTIVENESS OF THE PRCGRAMS. THE HYPOTHESES WERE BASICALLY SUP ST AN T I AT PD . 
HOWEVER, THERE WAS RELATIVELY LITTLE ENTHUSIASM FOR COMPANY PROGRAMS AS 
COMPARED TO ACADEMICALLY ORIENTED PROGRAMS. THREE MAJOR FEATURES HF THE MORF 
SUCCESSFUL PROGRAMS WFRF: (1) PARTICIPANTS HAD POTH THE DESIRE AND THE ffiPACITY 
T^ DEVELOP; (2) THE BEST QUALIFIED IM STRUC T.^RS WERE UNIVERSITY FACUtTY WITH A 
BUSINESS OR BUSINESS CONSULTING BACKGROUND; (3) THE CURRICULUM FITTED 
EXECUTIVES' DAILY EMPLOYMENT NEEDS, USED THE BEST LEARNING TECHNIQUES, AND 
INVOLVED DISCUSSION A^'ONG PARTICIPANTS AND WITH FACULTY. (AUTHOR /LY) 

AVAILABILITY: UNIVERSITY MICROFILMS, 300 N. ZEEB RO. , ANN AROCR, MICHIGAN 

48106 (ORDER NO. 68-422R, MF f3.00, XEROGRAPHY $6.00). 



INSTITUTION NAME: 



MICHIGAN STATE UNIV., EAST LANSING. 
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ACCESSION NUMBER: e0028^?2 
C LFARINGHPUSE ACCESSION NUMBER: 



&C003299 



PURLICATICN DATE: JAN 68 

TITLF: A CnNSPPCTUS OF MANAGE^FNT CTURSFS. 

OPSCRIPTOR: AUTHMMION; *C0LLEGFS ; COMMUNICATION SKILLS; CnMPUTFRS; 

♦CONTINUING EDUCATION CFNTERS; «COURSE DESCRIPTIONS; CREDIT COUFSES; OFCISION 
MAKING; ECONOVICS; HUMAN pflATIONS; ^MANAGEMENT OE VEL '">PM ENT ; ^AOKETIMG; 
MATHEMATICS; MONEY MANAGEMENT; PERSONNEL; PRODUCTIVITY; PSYCHOLOGY; SOCIOLOGY; 
STUDENT COSTS; *UNI VER S I TI E S 



IDENTIFIER: 
EO^S price: 
DESCRIPTIVE NOTE: 



DIPLOVA IN MANAGEMENT STUDIES; GREAT BRITAIN) 
DOCUMENT NOT AVAILABLE FROM EDRS. 



308P«; SEVENTH =DITION. 



I SSUE: 



RI ESEP6<5 



ABSTRACT: S THIS CATALOG OF MANAGEMENT COURSES LISTS ^^NLY DIPLOMA IN 
MANAGEMENT STUDIES AVAILAP.Lf= IN THE BRITISH ISLES AT BUSINESS SCHOOLS, 
UNIVERSITIES, COLLEGES OF TECHNOLOGY, COMMERCE, AND FURTHER FPUCATION, AND 
SELECTED INDEPENDENT COLLEGES, MANAGEMENT CONSULTANTS CENTERS, ADULT EDUCATION 
COLLEGES, PROFESSIONAL INSTITUTIONS, AND PRIVATE ORGANI ? AT IONS. THE INF'^RMATIOV 
IS PRESENTED IN THREE SECTIONS— (!) REFERENCE GRID PAGES, (?) INSTITUTION 
PAGFS, AMD (3) COURSE DESCRIPTIONS, UNDER THE TYPE OF INSTITUTION WHICH GIVES 
THEM (UNIVERSITIES, COLLEGES, OR INDEPENDENT CENTERS), AND INCLUDES TITLES, 
NAMES AND ADDRESSES OF CENTERS, DURATION, MANAGEMENT LEVEL, OUAL I F IC AT lOM 
R'^OUIRED, COSTS, AND FREQUENCY. NO UN DFR GR AOUA T F COURSFS ANn only THOSE OF FIVE 
DAYS OP LONGER ARE LISTED UNOFR THE FIVE CATEGORIES OF GENERAL MANAGEMENT, 
FUNCTIONAL MANAGEMENT (FINANCES, PRODUCTION, MARKETING, PEPSONN'FL, TRAINING), 
MANAGEMENT TECHNIQUES (AUTOMATION, COMPUTERS, MANAGEMENT SFPVICES), MANAGEMENT 
SKILLS (COMMUNICATIONS, DECISION MAKING, HUMAN RELATIONS), AND RACKGPOUNO 
COURSES (MATHEMATICS, ECONOMICS, SOCIOLOGY, PSYCHOLOGY). ( PT ) 

AVAILABILITY: BRITISH INSTITUTE OF MANAGEMENT, MANAGEMENT HOUSE, «0 FETTER 

LANE, LONDON, E.C. A, ENGLAND (^3S). 



INSTITUTION NAVE: 



BRITISH INST. OF MANAGEMENT, LONDON (ENGLAND). 
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ACCFSSTHN MUMHPR: FD027^6A. 

CLEAP TNGHOUSE ACCFSSIGN NUWBfcR: ACO0^775 

PUBLICATION DATF: 68 

TITLE: SMALL BUSIf.P«:S M4NAGEMFNT. PART I, A SUGGESTED COURSE nuTLT^"=. 

descriptor: S *RUSINFSS FDUCATIOM; *C0UR?E CONTENT; CREDIT (FINANPC): 
CURRICULUM GUIDES: *D I S TP I BUT I VF EDUCATION; MERCHANOI SI ^G; MONPY MANAGEWFMT; 
♦ ORGANIZATION SIZE (GROUPS); PUBLICIZE; RE COROK £ EPI NG; SALESMANSHIP; *TEA'"HING 
TECHNIOUFS 

EDRS PRICE: FDRS PRICF MF-fO.SO HC-$3.05 

DESCRIPTIVE NOTE: 77P.; REVISED EDITION. 

ISSUE: RIEAUG69 

'ABSTRACT: IN THIS CURRICULUM GUIDE HN SMALL BUSINPSS MANAGEM«=mt, IFSSONS 

(INCLUDING SPECIFIC COURSE CONTENT AND TEACHING SUGGESTIONS) ARF DEVFIOPP") 
APOUNO GENERAL TRAITS AND PRACTICES CGNDUCIVF TO SUCCESS IN SMALL PU S I NF S<: E S, 
LOANS ANC OTHER SOURCES OF CAPITAL, BUDGETING AND PLANNING, RFCUR^KEFPING, 
MARKETING AND SELLING, ADVERTISING AND SALES PROMOTION, AND CRFDIT AND 
COLLECTION?. REFERENCES AND TEACHING MATERIALS ARF LISTED. ( FRF^ CrpiP«; ARE 
AVAILABLE TO NEW YORK STATE SCHOOL PERSONNEL WHEN ORDERED THROUGH A SCHDOL 
ADMINISTRATOR FROM THE PUBLICATION DISTRIBUTION UNIT, STATE EDUCATION BUILDING 
ALBANY, NEW YORK 1?224. ) (LY) 



INSTITUTION NAME: NEW YORK STATE FDUCATION DEPT., ALBANY. BUREAU OF BASIC 

CONTINUING EDUCATION. 



ACCFSSICM NUX-'iER: fn02742^ 
CLCAmNGHP'JSE aCCESS!f}N N'UMrtfO: VT007953 

PRflGRAM APgd: OB 

PUBLICATICN DATE: J&N 6° 

TITLF: 0 SUPVRY TO OETERMTNP APPR'TPRIATE OCCUPATinNAL PROGRAMS IN T^F FIFLD 
OF OISTRIHUTION AND MARKETIMG AT VARIOUS LFVELS OF EOUCATIPf^. FINAL Rcpom. 
VOL. 11: PLACES TO TEACh, TIM^ R FQU I R FMFNT S, AND TFACHER PRFPARATIOM. 



PERSONAL AUTHOR: 



PECK, CHARLES E.; DENMAN, F. L. 



DESCRIPTOR: * CURfcICULU^ PLANN HG; CURRICULUM RESEARCH; *0 1 STR IBUT IVF 
FDUCATION; 0 I STR I BUT I VE EDUCATION TEACHERS; *EDUCAT TONAL MEEDS: EMPLOYMEMT 
QUALIFICATIONS; iNOIVinUAL CHARACTERISTICS; *JOR SKILLS; MARKFTIN'G; POST 
SECONDARY FDUCATION; ^PROGRAM LENGTH; QUEST lONMA IRE S : *SALES CCCUPATICNS; 
SECONDARY EDUCATION; SURVEYS: TEACHER ATTITUDES; TEACHFR EOUCATION 

PORS PRICF: FDRS price MF-SO.7'^ HC-$9. 15 

DESCRIPTIVE NOTE: 111P. 



ISSUE: 



R IEJUL6g 



ABSTRACT: VOLUMF II OF THIS STUDY REPORTS TWO NATTINWIDE SURVEYS OF 

OISTRIBUTIVF EDUCATION TEACHER-COORDINATORS: (H SURVEY OF T I Mf AND PLACE FOR 
TEACHING DISTRIBUTIVE FDUCATION TOPICS AND (2) SURVEY OF ADDED TRAINING NFFDED 

THE TFAf HER-COOPniNATOP. FROV THE PnPULATICM OF BOTH THE HIGH SCHOnLS AND 
THE COMMUNITY COLLEGES, A SYSTEMATIC RANDOV SAMPLE OF NAMES WAS SELECTED FROM A 
LIST OF ALL HIGH SCHOOL C^OR 01 N A TOP S ; 430 FOR 3NE SURVEY AND A51 »"nR THE OTHFR. 
FROM THE COMMUNITY COLLFGFS, ^hE TOTAL OF 364 NAMES WAS RANDOMLY nivI^ED WITH 
ONE HALF RECEIVING ONE QUfcST lONNAI RE AND THE OTHER HALF RECEIVING the OTHER. 
TWO PRINCIPAL CONCLUSIONS WFRi^ DRAWN FROM THIS STu:>Y: (1) IN THE TIMF AVAILABLP 
TO MOST DISTRIBUTIVE EDUCATION PROGRAMS, BOTH HIGH SCHOOL AND COMMUNITY COLLEGE 
DISTRIBUTIVE EDUCATION GRADUATES CAN BE ADEOUATFLY PREPARED, AND (?) NEITHER 
HIGH SCHOOL NCR COMMUNITY COLLEGE TEACHER-COORDINATORS FEEL ANY GREAT M-ED FOP 
ADDITIONAL TRAINING IN SUBJECTS OR PERSONAL CHARACTERISTICS WHICH THFY BELIFVF 
BELONG IN THE DISTRIBUTIVE EDUCATION CLASSROOM. FROM THFSE, IT IS R^CHMMENDEO 
THAT (I) CURRICULUM INVOLVE TEACHERS FROM OTHER DISCIPLINES, (2) CURRICULUMS RE 
REVIEWED IN EACH STATE, AND (?) FORMAL ARRANGEMENT WITH EMPLOYERS BE ►'AOE TO 
SUPERVISE PERSONAL DEVELOPMENT THE JOB. VOLUMF I IS AVAILABLE AS VT 007 <)52. 
(MU) 

GRANT NUMBER: OEG-4-6-03 127- 1 724 

BUREAU NUMBER: BP-5-1327 

INSTITUTION NAME: WASHINGTON UNIV., SEATTLE. 



SPONSORING AGENCY NA'^E: 



nOFFICE OF EDUCATION (DHEW), WASHlNCTf^N, D.f. 
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ACfPSSICN' NUMBER: Eno27A2« 

CLEAR INGHOiJS«^ ACCESS in.N NUM^FR: VT007952 

PROGRAM AREA: OR 

PUBLICATION DATE: JAN 6^^ 

TITLE: X SURVEY TO OETBRMIME APPOIPRIATE QCCUPATIPNAt PROGRAM*; I n< TH^ FIELD 
OF OISTRIBUTIPN AND MAokfTING AT VARIOUS LEVELS OF FDUCATION. FINAL PPPPRT. 
VOL. I: RELATIVE IMPORTANCE AVJO PREPARATION FOR D I S TR I RU T I FDUCATION' SURJFfT 
ARFA, 

PERSONAL AUTHOR: PFCK, CHARLES E.; OFNi^AN, F.L. 

OESTRIPTOP: CURRICULUM PLANNING; CUP.RICULUM RESEARCH; *D I STR IRUT I VE 

EDUCATION; DISTRIBUTIVE EDUCAT ION TE AChP RS ; *EDUCATTONAL NpcoS; Ewp^nYFR 
ATTITUDES: *EKPLOYMENT QUA L I r ! C ATT O^JS ; INDIVIDUAL C HAR AC TFP I ST I C S ; IVTFPVIFwS; 
*JO0 SKILLS; MARKETING; pnST SECONDARY EOUCATION; PROGRAM JFNGTH; 
OUESTinNNAlRES; *SALES CCCUPATIONS; SFCONPARY EDUCATION; SURVEYS; TFACH'-'P 
ATTITUDES 

FORS PRICF: FOf S PRICE MF-$1.50 HC-$20.25 

DESCRIPTIVE NOTE: AG3P, 
ISSUF: i>IEJUL69 

ABSTRACT: TWO SURVEYS WERE MAOF TO FIND PUT (1) WHAT PPRSCNAl 

CHARACTERISTICSf KNOWLEDGE, 4.N0 SKILLS APF NFEDFO FOP COMPETENCY IN 
DISTRIBUTION-TYPE JOR";, (?) HOW MUCH CLASSROOM TIME THFSF TOPICS MPEP, ANO {^) 
WHERE THEY SHOULD BE TAUGHT. ONE SURVEY CONSISTED OF PERSONAL INTFRVI^^WS ^ITH 
BUSINESSMEN TC DETERMINE THE KNOWLEDGE, SKILLS, AND PERSONAL CHAR AfT PP 1ST ICS 
WHICH ARE IMPORTANT TO DIST«TBUTI0N EMPLOYEES IN THEIR JOBS. IT roVFRFO A 
STRATIFIEO RANDOM SAMPLE OF 2*^0 MAPKFTING PIRMS IN THE STATE OF WASHINGTON. THF 
SECOND SURVEY WAS A COMPLETE CENSUS OF 96 TEACHER-CCPRDI NATORS IN HtGH SCHOOL, 
COMMUNITY COLLEGE, AND VOCATIONAL-TECHNICAL DISTRIBUTIVE EDUCATION PtH^GRAMC 
THE STATE OF WASHINGTON. THF COOROINATPOS MADE JUDGEMENTS RFGARPIMG TMR NJMflER 
OF CLASSR0C^1 HOURS NEEDED TO TEACH THE SUBJECT matTFR I N VF ST I GA T f- n t n. thF 
BUSINESS SURVEY AND WHEOE IT SHOULD BE TAUGHT. THE STUDY REVEALPn SEVEN ARPAS 
OF GREATEST IMPORTANCE: (1) JOB KNOWLEDGE, (2) HUMAN RELATIONS, (3) PERS'^NAL 
CHARACTERISTICS, (4) COMMUNICATIONS, (5) MATHEMATICS, (6) SA L PSM AW SH I PS, AND 
(7) BUSINESS MANAGEMENT. P ECOMMENOAT I ONS INCLUDED THE FOLLOWING SUGGESTIONS FOR 
DISTRIBUTIVE EDUCATION CURRICULUMS: COOPFRATIVP PROGRAMS AND INSTRUCTION T 
HUMAN RELATIONS, COMMUNICATIONS, MATHEMATICS, SALESMANSHIP, MANAGEMENT, AND 
PERSONAL OEVELPPMENT. VCLUMF II IS AVAILABLE AS VT 007 95?. {fV) 

GRANT NUMBER: 0EG-4-6-O5n27- 1724 

BUREAU NUMBER: RR-6-1327 

INSTITUTION NAME: WASHINGTON UNIV., SEATTLE. 

SPONSORING AGENCY NAMP; OOFFICP OF FDUCATION (OHEW), WASHINGTON, D.C. 
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TITLE: A STUDY OF THE EDUCATION AND FOPMAL MANAGEM'^M TRAJMNG OF Ci-tI = F 

SALES EXECUTIVES 3F LA»GE INDUSTRIAL GHPOS FIRMS. 

PERSONAL AUTHOR: VI7ZA, Rnycpr p, 

DESCRIPTOR: *CHIFF ACMIWISTF ATORS ; CURRICULUM; DEGRFFS (TITLES); OnfTHPAL 

THESES; ♦EDUCATIONAL ^ACKGROUMD; *FOUCATIONAL NEEDS; EDUCATIONAL OPJFCTIVE*^; 
EDUCATIONAL RESPONSIBILITY; GRADUATE STUDY; *INDUSTRY; MAN'ftGEWENT rnu'~ATin-!: 
ORGANIZATION SIZE (GROUPS); RESEARCH; *SALES OCCUPATIONS; U\'DFPGRAnuATF STUDY; 
UNIVERSITIES 

EORS PRICE: DnCU^f^KT NOT AVATLAPLE PROM EDPS. 

DESCRIPTIVE NOTE: 272P.; PH. n, TmpsIS. 

ISSUE: RTEJUN6'5 

ABSTRACT: X THIS STUDY SOUGHT TO DFTFOMINE THE EDUCATIONAL ANP TRAINING 
BACKGROUND QF CHIEf-' SALES EXECUTIVES, AND THEIR SUPERIOR'", IN LARGE PiPUSTRIAL 
FIRMS, AND THEIR OPINICNS ON EDUCATIONAL AND DRAINING REQUIREMENTS FOR SALES 
EXECUTIVES OF THE loeO'S. kFSPONDFNTS WERE SURVEYED AS TO PAST Er'UCATICN ftND 
TRAINING, OPINIONS REGARDING FUTURE « FOU IP EVENTS , THE EXECUTIVE TRAINING ROLE 
OF COLLEGES AND INDUSTRY, ANO OBJECTIVES OF UNDERGRADUATE A^p GRADUATE •■^USIN'^<;S 
EDUCATION. FIVE HYPOTHESES WFde ALSO TESTED. MOST SALFS EXECUTIVES OF LARGE 
INDUSTRIAL FIR^S HELD AT LEAST A B ACC MAUR FATE DEGREE; XOST OF THnS= WITH 
GRADUATE DEGREES HA" MAJORED IN BUSINESS ADMINISTRATION AT THE GRAOUATF LEVEL. 
RESPONDENTS TENDEP TO HAVE R. S. DEG-^EES, LITTLE GRADUATE EDUCATION PR formal 
MANAGEMENT TRAINING, ANQ ft STRONG PREFERENCE FOR PROFESSIONAL EDUCATION AS 
OPPOSED TO LIBERAL ARTS, Fnc FUTURE INDUSTRIAL SALES EXECUTIVES. BUSINESS 
SCHOOLS AT ROTH THE UNDERGRADUATE AND THE GRADUATE LEVEL WERE JUDGE^t ESSENTIAL, 
AND COLLEGES V>ERF CHARGED WITH THE MAJOR RESPONSIBILITY FO" THE CONTP'UING 
EDUCATION OF EXECUTIVES. MAJOR RFCOMMENOAT IONS W6RF ON RESEARCH AND BUSINESS 
COURSES FOR NONBUSINESS STUDENTS. (AUTHOR/LY) 

availability: UNIVERSITY MICROFIL«S, 300 ZEEB RD., ANN AFB^o, MICHIGAN 

A8106 (ORDER NO. 68-5377, -^'F S3. SO, XEROGRAPHY $12.40). 

INSTITUTION NAVE: ^' FW YORK UNIV., N.Y. GRADUATE SCMHOL OF BUSINESS 

AOMINI STRATION. 
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CLEAP INGHCUS5 ACCESSin\' NUMBER: VT007271 

PROGRAM AREA: QP 

PUBL ICATION DATE: 68 

TITLE: RETAIL FLOWFR SMPP -^PFRATIOM AMH MANAGE^EMT. A STUOFfT HANDOrsOK. 

PERSONAL AUTHOS: STIKSON, RICHARD F.; AND OTHERS 

DESCRIPTOR: N *FL CP I CULTUR E: "AMAGEMFMT; WARK^TING; *OR\'A'''ENTAL HOPTICULTURF 
OrcUPATICN; REFERENCE MATERIALS; SAL ES^IANSHIP: *TEXT3nnKS: ^VPCATirN'AL 
AGRICULTURE 

FOPS PRICE: FPRS PRICE MF-tO.75 HC-$7.00 

DESCRIPTIVE MPTf: 158P. 
ISSUE: ^lf**ARb9 

ABSTRACT: FIELD TESTFO SY TEACHERS Fpnw THE •>JORTHEASTEPN STATFS UHP 

PARTICIPATFr> IN A LANDSCAPE HORTICULTURE TFACHFR'S INSTITUTE JULY 5-22, 1966, 
THIS STUDENT REFERENCE IS ON^^ CF A SERIES OF INSTRUCTIONAL AIDS PrVFLPP'^D BY 
THF PENNSYLVANIA STATE UNIVERSITY DEPARTMENT OF AGRICULTURAL EnUCATIPN. THE 
CONTENT INCLUDES PRPBLE'^ AREAS OF: (IJ EXPLORING OCCUPATIONAL PPPORTUMIT IFS IN 
THE RETAIL FLOWER SHP" BUSINESS, (2) USES AND CHARACTERISTICS PF FL^wFRSf 
PLANTS, AND OECORATIVF ^'ATERIALS, (3) DESIGNING WITH FLOWERS AND D'^CCPATIVE 
MATERIALS, (4) USING FLOWER ARRANGEMENTS, (5) MfRCHANDI S I NG AMP SELLING, AND 
(61 OETAIL FLOWER SHOP MANAGEMENT. EACH PROBLEM AR^A CONTAINS STUDENT LEARNING 
O'^JECTIVES, KEY OUESTIprcs, NEW WPOOS, AND SUBJECT MATERIAL. SUPPLE'-'FNTAR Y 
•MATERIAL INCLUDES PHOTOGRAPHS, CHARTSt AND A LIST OP REFERENCES. A ^FACHI^G 
GUIDE IS AVAILABLE AS VT 007 270. (DM) 

CONTRACT MJN^iER: nFC-5-P5-014 

BUREAU NUVBEP: RR-5-0022 

INSTITUTION NAME: | PENNSYLVANIA STATE UNIV., UNIVERSITY PA^K. AGRICULTURAL 
EXPERIMENT STATION. 

SPONSORING AGENCY NAME: '^OFCICE OF EDUCATION (PHEW), WASHINGTON, O.C. DIV. 

IF ADULT AND VOCATIONAL RESEARCH. 
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TITLE: RETAIL FLOWPR SHOP CPFRATinN AMD MANAGE^FNT. A TFACHPR'S MAN'UAL-. 

PERSONAL AUTHOP: STINSON, oICHARO p.: ANDDTHFRS 

DPSCRIPTOP: *CL0P IC UL TU^ E; MANAGEMENT; MARKETING; *GRNAmeNTAL HPRTICULTURF 

OfCUPATICM; RFFERENCF vaTFRIALS; S AL F S^A^S mIP ; ^TEACHING GUIDES; *vnCATinMAL 
AGRICULTURE 

EORS PRICF: EDPS PRICF MF-$0.75 HC-$8.25 

DESCRIPTIVE NOTE: 163P. 
ISSUE: RIEMAP69 

ABSTRACT: FIELD TESTED PY TFACHFRS ATTENDING AN INSTITUTE IM LANDSCAPE 

HORTICULTUPF JULY 5-22, 1966, THIS TEACHER'S MANUAL IS ONF PF A SERIFS OF 
INSTRUCTIONAL AIDS DEVELOPED 3Y THE DEPARTMENT OF AGRICULTURAL FDUCATION AT THP 
PENiNSYLVANTA STATE UMIVFRSITY. THE CONTENT INCLUDES PPuBLF^ AREAS OF: (U 
PXPLORTNG OCCUPATIONAL CPPORTUNI T I ES IN THE RETAIL FLOWER '^HOP BUSINESS, (2) 
USES AND CHARACTERISTICS OF FLOWERS, PLANTS, AND DECORATIVE MATFPIALS, (3> 
DESIGNING WITH FLOWERS AND D^CPPATIVF MATERIALS, (4) USING FLPWFR ARRANGEMENTS, 
(5) MERCHANDISING AND SELLING, AND (6) RETAIL FLOWER SHOP MANAGEMENT. IN 
ADDITION TO THE STUDENT MATERIAL CPNTAIN^D IN VT 007 271, THIS DOCUMENT 
INCORPORATES AT THE END OF EACH UNIT SUGGESTIONS AND PFEERFNCES Fpo Tme 
TEACHER, SUGGESTED LEARNING ACTIVITIES, SUGGESTED PLACEMENT EXPERIENCES, ftND A 
SAMPLE TEST. THE MATERIAL WAS OFVELTPED FOR SCHOOLS NEAR I AR GF CENTERS OF 
POPULATION FOR USE IN TEAM TEACHING INVOLVING THP TEACHER PF AGRICULTURE, A 
BUSINESS TEACHER, AND A DISTRIBUTIVE EDUCATION TEACHER. CPUPSF LENGTH MAY VARY 
FROM 6 WEEKS TO 1 SEMESTER WITH STUDENTS OF UPPER HIGH SCHOOL OR POST HIGH 
SCHOOL LEVEL, WHO ARE INTERFSTEO IN ENTERING CAREERS IN RETAIL FLOWER SHOPS AND 
WHO HAVE OPPORTUNITY FOR OCCUPATIONAL WORK EXPERIENCE IN FLOP ICULTUR E. A COURSE 
EXAMINATION IS INCLUDFO. (DM) 

CONTRACT HJM5EP: 0EC-'>-P5-014 

BUREAU NUM6FR: RR-5-0022 

INSTITUTION name: I PffNNSYLVANI A STATE UNIV., UNIVERSITY PARK. AGRICULTJRAL 
EXPERIMENT STATION. 

SPONSORING AGENCY NAME: DOFFICP IF EDUCATION (DHEW), WASHINGTON, O.C. DIV. 

OP AOULT AND VOCATIONAL RESEARCH. 
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title: CLUSTERS OF TASKS OPRFORMED BY MERCHANDISING FMPtOYFFS WPPKIMG IN 

THRFF STAMOARD INDUSTRIAL CLASSIFICATIONS OF RETAIL E STA BL I SHMFK'TS . PIN^L 
REPORT, NO. 20. 

PERSONAL AUTHOR: FQTEL, KENNETH ARTHUR 

DESCRIPTOR: 6 CURRICULU-^ PLANNING; *DI STR I BUT I VE EDUCATION; PMPLOYFF 
ATTITUDES; EMPLOYEES: TN'DIVIOUAL CHARACTERISTICS: *jne ANALYSIS; 
♦MERCHANDISING; OCT UP AT IP^!AL CLUSTERS; *RETAILING; SURVEYS 

EDRS PRICE: EORS PRICE MF-$0.50 HC-$3.65 

DESCRIPTIVE mote: 71P. 

ISSUF: RIEMAR69 

abstract: < THE STUOY ASSFMRLEO UP-TO-DATE FACTS BY QUE S T I ONNA I P F ABOUT MAJOR 
TYPES OF TASKS ACTUALLY PFRFORMEO BY MERCHANDISING EMPLOYEES WORKING IN 
DEPARTMENT, VARIETY, AND GENFRAL MERCHANDISE STORES IN KING AND PIFRCF 
COUNTIES, WASHINGTON. THIS POPULATION CLOSELY MATCHED THF NATIONAL P FRCP NT A GES , 
AND RESPONSES OF 609 EMPLOY^^FS PROVIDFD DATA FOR THE STUDY. DATA WEPF OPTAINED 
REGARDING 12 CATEGORIES OF WORK PERFORMED BY SUPERVISORY AND NP\«- suP EP VI S3R Y 
PERSONNEL:, SELLING, STOCKKEEPING, CHECKSTAND OPERATION, RECEIVING AND MARKING 
MERCHANDISE, DELIVERY, KEFPING RECORDS, COMPUTING, DISPLAY, ADVERTISING, 
BUYING, PRICING, AND MERCHANDISE CONTROL. SUBSTANTIAL PERCENTAGES OF 
NCN-SUPEPVISORY PERSONNFL PERFORM THE TASKS OF SELLING, KEPPINGAND COUNTING 
STOCK, OPERATING THC CHECKSTAND, AND RECEIVING AND CHECKING MFRCHANO I^F . 
SUBSTANTIAL PERCENTAGES OF SUPERVISORS REGULARLY PERFORM ALL THF ACTIVITIES OF 
NON-SUPFRVISION AS WELL AS TASKS ASSOCIATED WITH KEEPING RFCCPD^, PLANNING AND 
ARRANGING DISPLAYS, BUYING, PRICING AND CONTROLLING MERCHANDISE. DATA SUGGEST 
THAT WOMEN HAVE LIMITED OPPORTUNITY FOR EARLY EMPLOYMENT IN THE SUP^PVISORY 
CATEGORY, BUT PROPORTIONS OF OLDER WOMEN SUPERVISORS INOTfATE OPPORTUNITY IS 
ENHANCED FOR WOMEN WHO PERSIST IN A RETAILING CAREER. ONLY LIMITED OPPORTUNITY 
EXISTS FOR NON-COLLEGE YOUTH TO MOVE INTO SUPERVISORY POSITIONS. (MM) 
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INSTITUTION NAME: IDAHO STATE BOARD OF VOCATIONAL EDUCATION, RPfSF.; IDAHO 

UNIV., MOSCOW. COLL. OF EDUCATION.; WASHINGTON STATE COORDINATING COUNCIL FOR 
OCCUPATIONAL EDUCATIOM, OLYMPIA.; WASHINGTON STATE UNIV., PULLMAN. OFPT. OF 
EDUCATION. 
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TITLE: DEVFLCPMEMT rP A RETAILING INSTRUCTIONAL SYSTEM FOR DISTRIBUTIVE 

EDUCATION. FINAL REPORT, NO. 26. 

PERSONAL AUTHOR: ERTFL, KENNETH A. 

DESCRIPTOR: 2 CURRICULU?^ OEVELOPMENT; «D ISTR I BUTI VE E DUCAT ION : INSTRUCTIONAL 
MATERIALS; *JOB SKILLS: MATERIAL DEVELOPMENT; MERCHANDISING; «PRnGRA^^F^ 
MATERIALS; *RETAILING; SYSTEMS APPRHACH 

EORS PRICE: EDRS PRICE MF-$0.25 HC-$2.5'> 

DESCRIPTIVE NOTF: 4<5P. 

ISSUE: RIEMAP69 

ABSTRACT: THE PURPCSE OF THE PROJECT WAS TO HEVELOP A POLYSFNSORY 

MULTI-MEDIA PPnGRAMEO INSTRUCTION PRESENTATION WHICH COULD TFACH 
NON-COLLEGE-BOUNO YOUTH COMPETENCIES NECESSARY FOR ENTRY LFVEL E'^PLnYyENT IN 
THE GENERAL MERCHANDISE RETAIL FIFLD. INSTRUCTIONAL SYSTEMS CONCEPTS WERE USED 
IN PREPARING FOR FIELD TESTING NINE SUB-SYSTEMS OF INSTRUCTION IN PFTAILING. 
SUB-SYSTEMS WERE: (1) SALESPERSON'S JOB, (2) QUALITIES OF A SALESPPPSON, (3) 
CUSTOMERS' BUYING MOTIVES, (4) SELLING PROCESS, (5) MERCHANHISE I NFPRKAT IQN! , 
(6) CASH REGISTER OPERATION, (7) STICKKE EP ING TA SK, (8) RETAIL R E C OP DKPf P I NG , 
AND (9) WORKING WITH PFCPLE. PROTOTYPE COMPONENTS WHICH INCLUDE 23 ROOKLFTS OF 
PROGRAMED INSTRUCTION AND EIGHT AUDISCAN SOUND SLIOEFRMS HAVE BEEN CFVPLOPFD 
FOR THE INSTRUCTIONAL SUB-SYSTEMS OF CASH REGISTER OPERATIOM, STOfKKFFPING 
TASK, RETAIL RECORD KEEPING, AND WORKING WITH PEOPLE. THESE MATERIALS ARE PEACY 
FOR FIELC TESTING BY THP NORTHWEST REGIONAL EDUCATION LABORATORIES DURING THE 
FALL SEMESTER OF 1968. (MM) 
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CLFARINGHOUSE ACCBSSnN NUMBER: AC002590 
PUHLICATICN DATE: AUG 67 

TITLE: INTERNATIOMAL STUDY OF MARKETING EDUCATION. 

PERSONAL AUTHOR: LIANOER, BFRTIL, EO. 

DESCRIPTOR: BUSINESS; *BUSINESS EDUCATION; COMPARATIVE ANALYSIS; 

CORRESPONDENCE COURSES; COURSE DESCRIPTIONS; DEVELOPING NATIONS; *EDUfATIONAL 
TRENDS; GOVERNMENT ROLE; GRADUATE STUDY; «MANAGEMENT EDUCATION; *f''.AP KfTI NG: 
PROFESSIONAL ASSOCIATIONS; ^SURVEYS; TECHNICAL EDUCATION; UNIVERSITIES 

lOENTIFIEP: ARGENTINA; AUSTRALIA; CANADA; DENMARK; PIN'LAND; PRANCF; GREAT 

BRITAIN; GREECE; IREIANC; ITALY: JAPAN; NETHERLANDS; NEW ZEALAND; NORWAY; 
PHILIPPINES; SOUTH Ap^ICA; SWEDEN; SWITZERLAND; UNITED ARAB REPUBLIC; UNITED 
STATES; WEST GERMANY 

EORS PRICE: FDRS PRICE MF-$?.75 HC-*25.80 

DESCRIPTIVE NOTE: 6^19, 

ISSUF: RIEFFB&9 

ABSTRACT: THE INTERNATIONAL MARKETING FEDFRATION (IMF), SUPPORTED BY THE 

MARKETING SCIENCE INSTITUTE, HAS SURVEYED I^F MF^BER COUNTRIES AND A 
REPRESENTATIVE SCATTERING OF OTHERS TO DETERMINE THE CURRENT STATE ANO FUTURE 
TRENDS IN MARKETING EDUCATION. THIS VOLUME PRESENTS THF FINDINGS OF THE SJRVEY 
OF 21 COUNTRIFS— ARGFNTINA, AUSTRALIA, CANADA, DENMARK, FINLANOt FRANCF, 
GREECE, IRELAND, ITALY, JAPAN* NETHERLANDS, NEW ZEALAND, NORWAY, PHILIPPINES* 
SOUTH AFRICA, SWITZERLAND, SWEDEN, UNITED ARAB REPUBLIC, UNITED STATES, UNITED 
KINGDOM, AND WEST GERMANY. FOR EACH THERE IS A BRIEF DISCUSSION nF THF BASIC 
EDUCATIONAL SYSTEM FOLLOWED BY LISTINGS OF THF INSTITUTIONS OFFFPING fiUSIMFSS, 
MANAGEMENT, AND MARKETING EDUCATION AND DESCRIPTIONS OF COURSES OFFFRFn AT ALL 
LEVELS. REFERENCE IS MADE TO CURRENT TRENDS IN EDUCATION, PARTICULARLY WITH 
RESPECT TO MARKETING. THERE IS A CHAPTER ON MARKETING EDUCATION IN DEVELOPING 
COUNTRIES. A SUMMARY CHAPTER AND A TABL"^ OF SOC 1 0 STA TI ST I C AL DATA FOR ALL 
COUNTRIES PROVintE COMPARATIVE ANALYSES OF THE FINDINGS. (AJ) 
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TITLE: AUTO PARTS *>^ANf WORKBOOK. 

PFKSGNAL AUTHOR: OOVFR, flUEL H. 

DESCRIPTOR: APPRF NT IC F SH I c S ; ^AUTP PARTS VEN; ^MARKETING; EMPTOR VEHICLES; 

POST SECONDARY EDUCATIC^'; «STiJ9Y GUIDES; *TRADF AND INHUSTRIAL PQUCATION 

EDRS PRICE: EDRS PRICE MF-$0.75 HC NOT AVAILABLE FROM EDRS. 

DESCRIPTIVE NOTE: 158P. 

ISSUE: CUi^REPT 

ABSTRACT: THE IMPORMATION IN THIS STUDY GUIDE WAS DFVFLOPED FOR U?.E Vi T HF 

RELATED TECHNICAL CLASSROOM INSTRUCTION PHASE OF THE AUTO PARTS MAN APPRENTICE 
TRAINING PROGRAM. THE MATERIAL WAS PLANNED UNDER THE DIRECTION OF THE STATE 
EDUCATIONAL ADVISORY CO^-'MITTEE FOR THE AUTOMOTIVE TRADE. ^HF UNITS ARF (I) 
SCOPE AND OPPORTUNITY, (2) AREAS OF RESPONSIBILITY, (3) CATALOGING SYSTEMS, (A) 
INVFNTORY AND CONTROL, (5) CQiJNTEP S^LES, AND (6) DISPLAYS THAT SELL. FACH UNIT 
CONTAINS STUDY TOPICS WHICH HAVE AN INTRODUCTION OF BACKGROUND INFQkMATIOnj WITH 
AN OUTLINE OF THE MAJOR POINTS IN QUESTION FORM, A SECTION OF PFLATFD 
INFORMATION, A STUDY GUIDE OF EXERCISES TO BE COMPLETED, AND A TFST FPR STUDFNT 
SELF-EVALUATION. PHCTCGRAPHIC AND LINE DRAWING ILLUSTRATIONS ARE IMrLUDEn IN 
THE RELATED INFORMATION. A RECORD OF TOPICS COMPLETED MAY BE KEPT IN THE STUDY 
GUIDE INDEX. THE STUDY r>F THIS 144-HOUR COURSE BY INDENTURED APPP E ''iT If ES A 
GROUP OR INDIVIDUAL BASIS IS TO BE OIOECTED BY A QUALIFIED JOURNFYMAN OF THE 
TRADE. A LIST OF REOUIRED INSTRUCTIONAL MATERIALS IS PROVIDED. TESTROOKS AND 
FINAL EXAMINATIONS /^R E AVAILABLE TO THE INSTRUCTORS. THIS DOCUMENT IS AVAILABLE 
FOR $2.00 FROM BUREAU OF INDUSTRIAL EDUCATION, CALIFORNIA STATE DEPARTMENT OF 
EDUCATION, 721 CAOITAL '"ALL, SACRAMENTO, CALIFORNIA 95814. (HC) 
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TITLE: VARIABLES P^LATEn TO mqTA TRAINEE EMPLOYMENT SUCCESS IN MIK'NPSf^TA. 

PERSONAL AUTHOR: PUCFLt DAVID J. 

OESCRIPTOP: ^ADMISSION CRITERIA; *ADULT VOCATIONAL FDUCATITN; APTITunf 

TESTS; CLERICAL OCCUPATIONS; CHRRELATION; *EMPLOYMENT EXPERIENCE; FFD^RAL 
PROGRAMS: INFORMATION UTILIZATION; PERSONNEL DATA; ^PREDICTION; RATING SCALES; 
SALES OCCUPATIONS; SKILLED OCCUPATIONS; STUDENT CHARACTERISTICS; STypPNT 
EVALUATION; *SUCCESS t^ACTORS; TECHNICAL OCCUPATIONS; TEST RESULTS 

IDENTIFIER: ( «MANPGWER DEVELOPMFNT AND TRAINING ACT PROGRAMS; mdTA P»nGRAMS; 
MINNESOTA 

EDRS PRICE: EDRS PRICE ^."-$0 .?."■ HC-$1.52 

DESCRIPTIVE NOTE: 36P. 
ISSUE: RIEJAN69 

ABSTRACT: IN RESPONSE TO A NEED FOR REFINED METHODS OF APPRAISING THE 

POTENTIAL OF PROSPECTIVE MANPIWER DEVELOPMENT AND TRAINING ACT (MOTA) TRAINFFSt 
THIS STUDY WAS CONDUCTED TO DETERMINE IF DESCRIPTIVE DATA ABOUT TRAINEES BEING 
GATHERED BY THE EMPLOYMENT SERVICE, SUCH AS PrRSONAL INFORMATION AND GENERAL 
APTITUDE TEST BATTERY SCORES, ARE EFFECTIVE PREDICTORS O*^ SUCCESS I \' MRTA 
PROGRAM. AN ATTEMPT WAS ALSO MADE AT ISOLATING ATTITUDES AND SKILL DEVELOPMENT 
DURING THE TRAINING PROGRAM WHICH MIGHT BE RELATED TO SUCCESS IN THE 
OCCUPATION. THE SAMPLE CONSISTED OF ALL TRAINEES ON WHOM THERE WF»F COMPLETE 
DATA {13P) ENROLLED IN 10 PURPOSIVELY SELECTED MOTA PRnjECTS IN MlNNj^sOTA TO 
REPRESENT TECHNICIAN, SALES AND CLERICAL, AND SKILLED TRAINING PROGRAMS. 
MULTIPLE REGRESSION EQUATIONS WERE DEVELOPED FOR EACH GROUP USING 2? PERSONAL 
AND TRAINING RELATED VARIABLES AND 15 IN-SCHOOL INSTRUCTOR RATING VARIABLES. 
EACH EQUATION PREDICTED THE CRITERION (POST-TRAINING EMPLOYMENT STATUS) ABOVE 
THE .01 LEVEL OF SIGNIFICANCE FOP THEIR RESPECTIVE GROUPS. HOWEVER, NO EQUATION 
WAS DEVELOPED THAT PREDICTED WELL IN ALL OF THE THREE GROUPS. THE FINDINGS 
IMPLY SYSTEMATIC DIFFERENCES BETWEEN PERSONS WHO SUCCEED AND THOSE WHO DO NOT. 
AN INVESTIGATION OF RELATIONSHIPS BETWEEN VARIABLES ON WHICH THE FMPLOYMENT 
SERVICE IS CURRENTLY GATHERING DATA MIGHT BE USED TO DEVELOP WEIGHTED 
COMBINATIONS OF VAPIARLFS TO FORM IMPROVED CRITERIA. (HC ) 
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TITLE: MARKETING PROGRAMS: AN ANNOTATED BIBLIOGRAPHY. 

PERSONAL AUTHOR: LARSON, ROGER A. 

DESCRIPTOR: J *ANNOTATEO BIBLIOGRAPHIES; COMPARATIVE ANALYSIS; *D I STR I r(UT I VF 
EDUCATION; FOLLOWUP STUDIES; JOB SATISFACTION; *JUNIOR COLLFGFS; LITEPATUR'^ 
REVIEWS; ^MARKETING; *STUnFNT CHARACTERISTICS; VOCATIONAL FOLLOWUP 
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EDRS PRICE: EORS P«ICF MF-$0.2 5 HC-tO. 88 

DESCRIPTIVE NOTE: 20P. 

ISSUE: RIEJAN69 

ABSTRACT: V THIS STUDY REVIEWS THF LITFRATURE OF MARKETING PROGRAMS AND 
CLASSIFIES IT INTO THE FOLLOWING CATEGORIES: (1) STUOI^^S RELATED TO THE GENERAL 
COLLEGE CF THE UNIVERSITY OF MINNESOTA, (2 » STUDIES RELATFD TO COMPARING 
BACKGRfUND CHARACTERISTICS OF COLLEGE POPULATIONS, (^) STUDI FS P^LATPD TO 
POST-HIGH SCHOOL DISTRIBUTIVE EDUCATION PROGRAMS, AND (4) OTHER RELATFO 
STUDIES, SUCH AS MEASUREMENTS CF JOB SATISFACTION AND FQILOWUP STUDIES. TH^ 
SELECTED BIBLIOGRAPHY INCLUDES ONLY THE LITFRATURE WHICH COMPARPS STUDENTS 
ENROLLED IN A 2-YEAR MARKETING PROGRAM WITH STUDENTS EMPOLLEO IN A MHRF C^NFPAL 
CURRICULUM. OF THE 30 ENTRIES, 18 ARE THESES, FOUR ARE BOOKS, THPPE APF 
ARTICLES FROM PROFESSIONAL JOJRNALS, AND FIVE ARE INDEPENDENT STUDIES. (DG) 

JOURNAL CITATION: T^E GENERAL COLLEGE STUDIES; V4 N3 1967-1958 
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TITLE: FACILITIES AND EOUIPMFNT PGR DISTPIRUTIVE EOUCATICN PROGRAMS. 

PERSONAL AUTHOR: TRIMPE, ADRIAN ; AMD OTHERS 

DESCRIPTOR: U *DI STR IBUTIVE EDUCATION; EDUCATIONAL EQUIPMENT; «E DUCATI ON A L 
SPECIFICATIONS; *FACILITY GUIDELINES; INSTRUCTIONAL MATE:?IALS; tPROGRAM 
ADMINISTRATION; PROGRAM PLArJNING; SALESMANSHIP; *SPATIAL R ELATinNSHI P; 
VOCATIONAL EDUCATION 

EDRS PRICE: EDRS PRICE MF-$0.50 HC-$2.96 

DESCRIPTIVE NOTE: 72P. 

ISSUE: CUMRFPT 

ABSTRACT: THIS 'BOOKLET FXPLAINS BY PICTORIAL REPRESENTATION HOW ^UCH S.PACF, 

EQUIPMENT AND SUPPLIES ARF NEEDED TO CONDUCT ACTIVITIES OF A GOOD DISTRIBUTIVE 
EDUCATION PROGRAM. THE ^'AJO'? CLASSROOM, DISPLAY, ADVERTISING, MERCHANDISING, 
TEACHING, RETAIL OPERATION, CnuNSELiNG AND PROGRAM ADMINISTRATION ACTIVITIES 
AND EQUIPMENT ARE LISTED. A COMPREHENSIVE OVERVIEW IS GIVEN OF THE FULL FIELD 
OF DISTRIBUTIVE EDUCATION NF^TS IN A NORTHERN, URBAN-ORIENTED STATE. SUGGESTED 
FACILITIES ARE DIAGRAMED IN RELATIONSHIP TO THE INSTRUCTIONAL PROGRAM, STUDENT 
NEEDS, AKO COMMUNITY RELATIONS ASPECTS. (HH) 
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TITLE: THE EFFECT OF A COLLEGIATE RETAILING PROGRAM UPnN SUBSFOUF\'T CARFPO 

DEVELOPMENT. 

PERSONAL AUTHOR: LARSON, ROGER A. 

DESCRIPTOR: *ni STp I RUTI VE EDUCATION; *EMPLOYMENT PATTERNS; *jnNIOP 

COLLEGES; *SALFS OCCUPATIONS; *STUDENT CHARACTFRI STIC S 

IDENTIFIER: MINNEAPOLIS; »^INNESOTA 

EORS PRICE: EORS PRICE MF-$0.25 HC-$1.00 

DESCRIPTIVE NOTE: 23P. 

ISSUE: CuyPFPT 

ABSTRACT: | STUDENTS WHO HAD COMPLETED THE RETAILING PROGRAM IN I9«5q-6l AN'D 
OTHER GROUPS IN THF UNIVERSITY OF MINNESOTA GENERAL COLL^^GE WERE COMPAPPo WITH 
RESPECT TO BACKGROUND C^AP ACTER I ST IC S AND OCCUPATIONAL EXPFRIFNCF PATTERNS. 
DIFFERENCES BETWEEN THE TWO G=?nuPS WERE NOT SIGNIFICANT IN HIGH SCHOPL RANK, A 
COLLEGE APTITUDE TEST, AND AN ENGLISH TEST. IN THE GENERAL APTITUDE TEST 
BATTERY-GENERAL, THE RETAILING GROUP HAD SIGNIFICANTLY LOWER SCORES. ACADEMIC 
ACHIEVEMENT BY THE RETAILING GROUP WAS BETTER THAN THAT OF AN UNSELFCTFD 
GENERAL COLLEGE GROUP, BUT Din woT DIFFER SIGNIFICANTLY FROM THAT OF A GROUP 
WHICH COMPLETED TWO YEARS OF GENERAL STUDIES. ON THF STRONG VOCATIONAL 'NTFRFST 
BLANK, THE RET AI L ING .GROUP HAD A STRONGER TENDENCY TOWARD THE BUSI NE <^-'-CONTacT 
SCALE. NO OTHER SIGNIFICANT INTEREST DIFFERENCES WFRF FOUND, AND ALL GROUPS 
TENDED TOWARD LOW INTERESTS IN THF SOCIAL SERVICE OCCUPATIONAL PATTERNS. NO 
SIGNIFICANT DIFFERENCES WERE FOUND IN THE TYPF OF THE STUDENT'S FIRST JOB, OR 
THE METHOD OF OBTAINING IT. THIS DOCUMENT IS VOLUME NUMBER 2 OF "THF GFNPRAL 
COLLEGE STUDIES," 1967-68. (WO) ' ' 
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TITLE: THE ADOPTin(\j BUSINESS PRACTICES BY PARTICIPANTS IN TMF SMALL 

BUSINESS MANAGEMENT TRAINING PROGRAM. 

PERSONAL AUTHOR: RELLf GORDON 

OESCRIPTORJ ACCOUNTING; *AnOPT ION (lOEAS): ^BUSINESS; POUCATIONAL 

BACKGROUND; EMPLOYEES; INTERVIEWS; ^MANAGEMENT EDUCATION; MARKETING: MASTERS 
THESES; PARTICIPANT CHARACTERISTICS; PARTICIPANT INVOLVE ME\'T ; PARTICIPANT 
satisfaction: personnel: statistical DATA; SURVEYS 

EORS PRICE: noCUMFNT NOT AVAILABLE FROM EORS, 

ISSUE: CUMREPT 

ABSTRACT: THIS STUDY WAS AN EVALUATION OF THE EFFECTIVENESS OF THREE 

COURSES IN THE SMALL BUSINESS MANAGEMENT TRAINING PROGRAM CONDUCTEP IN f^RITISH 
COLUMBIA — PERSONNEL, MANAGEMENT ACCOUNTING, ANO MARKETING FOR MAMU PACTUM F^ S , 
THF CONCEPT OF ADOPTION WAS USED TO DETERMINE THE DEGREE TO WHICH RESPONOFNTS 
MADE USE OF SKILLS AND TECHNIQUES, DATA WERE COLLECTED BY INTERVIEWING A RANDOM 
SAMPLE OF PARTICIPANTS IN EACH COURSE. GAINS IN THE DEGREE OF ADOPTION AMONG 
RESPONDENTS IN ALL COURSES WERE SIGNIFICANT AT THE 1 PERCENT LEVEL. AN ANALYSIS 
OF VARIANCE AMONG MEANS OF ADOPTION SCORES IN RELATION TO SEVERAL 
CHARACTERISTICS OF RESPONDENTS INDICATED THAT THREE — EOUCATI ON, THE 
RELATIONSHIP OF THE RESPONDENT TO THE BUSINESS, AND THE NUMBER OF EMPLOYEES IN 
THE BUSINESS — HAD A SIGNIFICANT RELATIONSHIP TO THE DEGREE OF ADOPTION. SCORES 
ON THE THREE SCALES USED TO MEASURE REACTIONS TO COURSE, INSTRUCTOR, ANO COUPSC 
CONTE^'T RESPECTIVELY INDICATE A FAVORABLE REACTION IN EACH CASE AND FOR EACH 
COURSE. THIS MASTERS THESIS IS AVAILABLE FPOM THE UNIVERSITY OF BRITISH 
COLUMBIA, VANCOUVER, PAGES. (AUTHOR/PT) 
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♦MANAGEMENT DEVELOPMENT; ^MANAGEMENT GAmcs; MARKETING; PROPt EM SOLVING; 
PROnuCTION TECHNIOiJfS; RESEARCH; *SlMULATinN; *SMALL GROUP I NSTnJCTI nr-; jcaCh'^o 
PARTICIPATinN: TIMc FACTCS (LEARNING) 

lOFNTIFIFR: HARVARD UNIVERSITY 

EORS PRICE: DOCUM'"^T fvjny AVAILARLF FROM EOPS. 

ISSUF: CUMPEPT 

ABSTRACT: THE PRfSENT HARVARD BUSINESS SCHOOL MANAoEMFNT SI^'.ULATION GAME 

WAS DEVELOPED AS A TEACHING DEVICE FOR CLASSES OF 20 OP MORF STUDENTS GROUPED 
IMTP FOUR- AND FIvF-man TrA^S CALLED "FIRMS." EACH FIRM rOMOFTF<; WITH pThFR^^ IM 
AN "INDUSTRY," Ah.' ECONOMIC APJSTRACTION OF A CONSUMER GOODS .VA^KFT pp ncp A "1= D " TP 
Be SIMULATED ON AN ELrClPflNIC DIGITAL COMPUTER. BUDGETS PPFPARFD BY EACH f- 1 H M 
ARF RUM TO PRODUCE A SET (F ACCOUNTING STATFMF^'TS ON WHICH THE PA« TI CI PA^|T<: 
OETPRMINF THE NEXT SET PF Mnv^S. THF MODEL PEOlJIRFS ABOUT TEN HOURS OF 
IMPIVIDUAL ANALYSIS P^P wpvE, WITH THPCf HOURS ALLOWED FPR EACH "OVF. THP 
FACULTY ACTS AS THE HOARD OF OIRFPTORS, RAISING QUESTIONS AND PROBING <;TlinFNTS» 
REASONS FOR THEIR D-CISIOKS. THE SIMULATION WAS OEVELOPFD TO INTEGRATE TH^ 
FUNCTION/LL COURSES OF MARKETING, PRODUCTION, AND FINANC^ INTO AN OVERALL 
STRATEGY I MPLEME NTAT I pn EXERCISE, TO INVPLVE PARTICIPANTS IN THF UTILIZATION PF 
ANALYTICAL TECHNIQUES IN A DYNAMIC PROBLEM SOLVING ACTIVITY, AND TP PFQUPF 
INDIVIDUALS TO COOPERATE AND COMmuNICATP OVER A PERIOD PF TIME TO <:plVF A 
COMPLEX PROBLEM. WAR GAMING AS THE BASIS FOR BUSINESS GAMING, "tHE EVPlUTION PF 
THE SIMULATION MODEL, AND HOW IT HAS BEEN USED IN VARIOUS BUSINESS GAMES ARF 
DISCliSSED. THIS DOCUMENT IS AVAILABLE, FOR $4.00, FROM DIVI<;iON pF RhSEARCH, 
HARVARD BUSINESS SCHOOL, SOIOIERS FIELD, BOSTON, MASS. 02163. IPO paGE^. 
< AUTHOR/ AJ) 
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